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participated, it may have been ( r participants to provide additional perspectives on

a media genre designed fora oup other th: themselves.

35







.

documentary m emphasized many tropes in postfeminist media — the “narcissistic gaze’
to which Gill speaks (“Gender™ 258). as well as the idea that hyper-sexuality is an
essential component to feminine identities. However, because of its length and many
tropes. I could not address every issue the documentary film presented. With this in mind.
I chose to focus on themes of heteronormativity as this is a prominent trope in
postfeminism, and because it was a theme that intersected with other tropes in the film
such as pornography and power. Additionally, participants identified a lack of gay
representation in the media they examined in week one and I wanted to give them an
opportunity to explore this further.

Building on this. participai . were asked to consider pop singer Adam Lambert’s
performance on the American Music Awards in November 2009 (figure 6). Lambert. an
openly gay performer, mimicked se> 1l acts on the live telecast with another male band
member. As a result, the American gram Good Morning America cancelled the singers
scheduled performance stati “we v e concerned about airing a similar concert so early

in the morning™ (Herrera billboard.com).

rlgure. 0. LAIIDErL S Ve perioriance on we American Music Awards;
Herrera, Monica. "Adam Lambert’s "GMA" Performance Cancelled Over AMAs Flap."
billboard.com. Billboard Magazine. 24 November 2009. Web. 22 February 2010.
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women who publicly identified as :terosexual and who fit cultural expectations of

beauty constructed for a male gaze.

rigure /. Briviney >dpears ana va 1 performing on a 2003 MT} Awards Show.
Hancock, David. "More on the Br —Madonna kiss!" chsnews.com. CBS News
Entertainment. 5 September 2003 . 22 February 2010.

While Dreamworlds 3, Desire Sex und Power in Music Video was considerably
long, it proved a powerful docum tary that provoked much discussion and debate about
portray: ., not only of women in music, but of sexuality. Participants responded
positively to the film and could readily apply its themes to the analysis of recent of media
events. To my delight, one p:  ci approached me outside of our meeting time to
inform me that she viewed music videos much differently since seeing the documentary
film and had been applying what she learned in the workshop to videos she watched at
home!

wwever, because of the length ot the documentary and its many tropes. I could
not offer an in-depth analysis of all its themes. As a result, an important discussion on
racial depictions did not occur in any depth, even thot "1 considerable analysis was
included in the documentary. Additionally, as psychologist and racial identity researcher,
Beverley Tatum asserts, race is often onsidered a taboo subject ““that most students,

regardless of their class and ethnic ackground still find ... a difficult topic to discuss™
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Additionally, participants to« into consideration Share, Jolls, and Thoman's
question, “how might different people understand this message ditferently from me?™ (9)
and debated the impact these images may have on younger athletes. male and female.
who looked to Bidez, Schnoor and Vonn as potential sport role models.

Having focused on male homosexual media representation in the previous week.
Playing Unfair: The Media Image of the Female Athlete provided an opportunity to
explore the representation of lesbian athletes in the media. The documentary film
suggests that within the sport’s community, there is anxiety about women who are openly
gay and that for this reason, some female athletes’ heterosexuality is emphasised in much
of the media coverage about them (k € 9). Building on this, participants considered the
media depiction of South Afric 1 runner, Caster Semenya and examined before and afier
images of this athlete’s makeover (figure 11). They considered Share, Jolls and Thoman’s
key question, “what lifestyles values  d points of view are represented™ (9) in the media
coverage and promotion of a makeover in which Semenya “swapped her tracksuit with

stilettos™ (Yaniv nydailynews.com) to emphasize her femininity.

eting on the track: Semenya as she appears

1g a makeover; Yaniv, Oren. "Athlete Caster

irm Sex — Appears as Girly Mag Cover
Model.” NYDailyNews.com. Daily News. 9 September 2009. Web. 3 March 2010.









whether the images, d¢  1m¢ aries, d products we analyzed were right or wrong in
their appeal, or the critique they offered, the participants demonstrated that there was

much to reflect, debate and @ tion >out them.
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could be a powerful combination. However, issues of time and resources would have to
be addressed.

In the end, [ learned as much om the participants as I hope they did from me.
Although I provided them with the tools and techniques to question some of the media’s
messages, they came to this workshc armed with their own ideas and questions about
media’s impact on our society. As Women’s Studies’ students, they were well-versed in
concepts of heteronormativity, )c  constructs of gender, and were becoming aware of
complex negotiations between gender, race and sexuality. Although there was not always
agreement, and participants di not ways interpret postfeminism’s models in the way
that [ had expected, creating a woi  hop that encouraged open-ended discussions and
debate proved a rich learning experience. Participants had the best response to the
discussion based analysis with media artefacts using Share, Jolls and Thoman’s five key
questions and core concepts. ..iere v always extensive discussion and participants
seemed eager to apply what they learned to current media products and s that |
provided. Additionally, some participants commented that the workshop provided an
opportunity for socialization in which they could share ideas about media and Women’s
Studies issues. My hope is that this v encouraged by the interactive and non-
competitive atmosphere I tried to create. In fact, one participant commented that she
would miss our weekly workshops and the entertainment it provided her with each
Friday. [ i1 rpret this to be indicative that the pleasurable aspects of media were equally
as emphasised  the critical a1 ysis of some of its messages, and that I was successful in
abstaining from imposing a moralistic point of view about the perceived harms of media.

Although, I could neither predict nor control how participants would respond to or
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interpret the images, products d modes of analysis which I showed them a
collaborative, dynamic learning environment was created in which we learned from each
other’s unique and diverse experiences with media, gender and feminism. For this, I think
Undressing Pop Culture: The Work. p was a success, as it built on conversations
already occurring in Women’s Studies’ classrooms and aided in creating a toolkit that I
hope will bring these important discussions to other students’ everyday encounters with

visual media.
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Dreamworlds 3, as canbe im ned, contains perhaps offensive language, violence, and
sexual imagery. Thus, it is inapprop ite for younger or sensitive audiences.

In short, though, any real criticism of the film is something like nit-pic!  g. Dreamworlds
Jisan portant and useful work. For its study of the interplay between the larger culture
and music videos, it is highly recom znded for collections that focus on pop-culture; for
its investigation on the objectification of people, it is essential for women’s or gender
studies; for the deconstruction of narrative and film techniques, it is important in film and
media studies; and for anyone at all invested in the debate regarding the media’s influence
on culture, it is highly recommended overall. (D andro, Educational Media Reviews
Online).
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Sexuali=~tj~= ¢f Twe~='T~~n Medi~* 7 lassroom Resources

Documentary ~ilm:

Title: Sexy Inc. Our Children under the Influence
Publisher: The National Film Board of Canada
Length: 35 minutes

To Access: The NFB website; http://www.ntb.ca/film/sexy _inc/; The
A.C. Hunter Adult Library; Arts and Culture Center, 125 Allandale Roaa, >t. Jonn s,
Newfoundland

Note: Parts of this documentary film are subtitled in English

The following is an advertised sy psis of Sexy Inc. Our Children under the Influence
as per The National Film Board ¢ Canada’s website:

Sophie Bissonnette’s documentary analyzes the hypersexualization of our
environment and its noxious  zcts on young people. Psychologists, teachers and
school nurses criticize the un 1lthy culture surrounding our children, where
marketing and advertising are targeting younger and younger audiences and
bombarding them with sext 1d sexist images. “Sexy Inc.” suggests various
ways of countering hyperse ization and the eroticization of childhood and
invites us to rally against th  orrying phenomenon (ntb.ca).
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