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. ABSTRACT - . S

This study attempted to determine if the music which accom- .

panies a slide-tape presentation affects an audience's perception of the

-

production,

o ‘Three versions of a slide-tape presentation were produced: one

contained music which the producer” considered to be ag integral elemént
of the production, another contained musi¢. which was considered ‘digson— A

ant with the intended mood and theme, and thé third containéd no music

g
- )

what soever “ ' - .

3

‘Each was adm1n1st:ered to a group of university students and

.
.

data was collected on a quest:ionnau'e whxch recorded responses qp

-twenty 7-po1m: aemant;c differenual scales, peraonal rnformatlon, and '

v v

~arating of the program. T'h‘u data wvas used to analyze audlences pgr-—

ceptions of the production.

It. waa.found that music had .no ‘significantwe‘ffect on evélha-
t1ve factors such as beauty. worth, and meaning, but d1d affect percep-
tions of factors such \as act:1v1ty and complexxty.

The methodolghy used in this study has proven -to be eff_eétiQe )
and can bs used as it stands or_modifie'd' to facilitate furthef regearch

by producers of slide—tape productions.
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<’ Chapter I ' '

’- ' INTRODUCTION ) g

The majority of media productions l;js:ontain msic and producers

spend a great deal of time and energy in the 3‘selectiop of the most

"appropriate” piece. At present, however, producers rely on their intu—

“-ition in making the selection since no useful criteria are available to

! .

help them determine whether their choice is appropriate or not.

Media productions are httempts to commnicate messages and

this chapter will briefly discuss the communication ‘process,- the visual
and audio elements of a slide-tape presentation, and the nature of

audiences,

§ o

The Communication Process
Shanmon .and Weaver (1949) proposed & model which attemp't:ed to

illustrate the communication process (see Figure 1).

’

Though this model was designed to analyze nonhuman communica-

tion, it has been commonly adopted by analysts of human communication.

The "Info:rmat:ional Source"” can be changed to "Sender", "Transmittex" to
"Encodex", "Signal" to "Meaning", "Receivexr” to "Decoder”, and

"Destination” to "Receiver". Noise is defined as anything which inter-
fers with the commnication process. ’

Ross (1965) expanded this idea and developed a, model of the

comuni cation process (see Figure 2) . This model includes the concept
: _ N

that commnication is a two—way process in which feedback is an impor-

tant element.

For the purposes of this research, communication can be

.
\

defined as the dynamic process involwving the sending and receiving of .

N
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Figure ‘1. The Communication Process (Shannon and Weaver, 1949).
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messages.' Included in this p#ocess are both the verbal and nonverbal
. ' ( -

modes. of communication.,

McLu

<

.-unique ratios of sense perceptions. The extem—

3

' Tannenbaum (1971) wag in agreement

]

¢ . ] * .

The- Slide-Tape Medium of Communication ' ’ _

. ) o ' ¥
han and Fiore (1967) stated: , R ) : .

Media, by altering the environment, evoke in us™™— '~ ' \'
L]

sions of any one sense alters the way we think
and act - the way we perceive the world. (p. 44) = °

It seems intuitively obvious that most human com— . oo
munications are produced.with the intent of et
causing some effect .., each time we send a

‘message we, at least implicity, hope to affect

In recent years the slide-tape medium has become an increasing-

. environment. (p. 391) - '

the. way our audience perceives some ‘part of his
world, relates and responds to some part of his

«

N »

. k! s .

* ly popuiar medium in educational, industrial and commercial contexts

through which to communicate ideas and feelings. When shown in an S

apptqptiafely darkened room, the slide-tape production provides an audio-

.visual experience which can be expected to change the_ audience in'ste

ways.

Generally, the slide-tape is an audio and visual medium con-

~

]

_sisting of a series of colour and/or black and white transparencies with ’

_an accompanying sound track. It is usually produced with a specifia set

of objectives and both the visual and audioc elements serve to bring

about
. J H
the desired outcomes.  _ . . ; '
—~ . .
. . . ] ] . N
An Historical Background of Slide-Tape Produétions *

During

1

¥ AN
the Renaissance it was first diecovered that by drilling

’-!’4"!35‘.:..15,—31«”.:;‘.4 RIS ENSETWPLEN W R s A
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.a hole in'the yall of a darkened roém,.what Qas outside would be brojec—
*féd éncd the opposiée wélf as a détailed, ipverted‘imagé. The image in
this "camera obscura" was_gréserQed by tr?bing it on paper. In the mid-
“nineteenth century, iight—seﬁsitiﬁe chemicals were discovered which
allowed an image to be captured‘on.papér;_gnd‘émallér, more portable
varieties of caﬁeras were invehted. Szar#owski (1966) related the inter-

esting fact that "in 1853 the New York Daily Tribune estimgte& that three

.

:million'daguerrot;peé were being ﬁroduced that year" (p. 5).

At the turn of the twentieth century, the profeésionals and .
~sgrious amateurs were joinedvby an even 1§rger.hoqt of casual photograph—
ers. This was brought about by the development of the dry-plate procesé,

[} i

which could be purchased ready-to-use. The messy wet-plate process,

‘which demanded “that the plate be prepared just before exposure and pro-

cessed before the emulsion had dried, was soon totally replaced by the
- .

'qew:prpcess. This brought‘about the smgllef hahd cameral
< “The ﬁechnologytcontinued to develop and boom to the point that
"photograﬁhy w;s cheap and available to-just about anyone. Today, most
pgople inINGrth America have been exposgdvto the camera and have probably
used one. From#this visual technology came tge media of slide-tape, .
film, and television which have Begome 86 acceésible that nearly every
household has at least one television and one Eaﬁera, and the slideT

. tape is rapidly becoming one of the most commonly used media in schLols.

\

;

What 1s a Phétoﬁraph?'

9

It is important to point out that a photograph is more than a

"piece of paper with an:image that is the result of a photo-chemical
’ .

— AL
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process,

® . ‘

»

Sontag (1978) stated that "photogtaphs are experiences iaptuted,

and that the camera is the ideal arm of the consciousness in its acqulsx-

tive mood" (p..55). Lowrey (1978) felt that "as thh any language form,

" the photograph is an 1nterpretation of reality" (p. 69). Case—Crant (1973)

stated:

v

...viguals are a ladguage. Underlyxng each inten~
tional communication is an idea. When you
transmit that.idea by visual means, you are talk-
ing visually without words. (p. 2)

Fransecky and Debes (1972) agreed: .
The camera is a v1sua1 pen’ we use to wrxte about ’
the world we see and to record some portlon of .
reality that will transmit our thoughts by visual
representation to another person in another time.

(p. 3).

—r

Thus, it can be stated that a photograph is a visual Statement

about an 1nd1v1dual s perception of the world The image produced on a

photograph comes from within an-ind1vidua}. The process involved in

[

photographing a subject is more than pointing a camera and "snapping" a

picture.

The photographer must, as a result of his observations, choose

L

a subject, concentrate on that subject, identify his feelings about the

subject, decide.how he can best capture his feelings on £ilm, and then

take the photograph.

"

'Feininger (1955) pointed out:

... because specific stimuli produce different
reactions in different people - depending on a

_person's background, training, sensitivity,
perceptiveness, interest, and imagination -
different people see different things in one and
the same subject. (p 51)

=\ e b et enarmd S oty v e e ! L
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Thus a photograph has to have meaning for its maker.

. ~Feiningef (1955) also states:

- ee. it also stands to redson that it (the photo—
' graph) will -also have meaning to some other people.

: No person is so unique that he can not find others

™~ to share of his 1nterests (p. 50) _ )

It is iﬁtéresting to note that in recent years, semiology'hac
Y ' . .

evolved as the science of signs and meaning in this context..

The series of photographs in a slxde—tape presentat1on 1s
. ) . E
selected because each individual transparency has a v1sua1 message, and

Py

when organized apptopriately they comminicate a message to the audlence.

The Audio Element of a Slide-Tape Production

‘ It is usual for producers of slide-ﬁape_presentations to chooge
. . . & . . : .
. . . .
an appropriate sound track to accompany the visuals. This may include

. } ) .
music, narration, sound effects, or any combination of the three.

4

- Narration and sound effects usually communicate additional in-~

formation or reinforcement, to the visual element. . They are tied to the

'patticulat visual, or sequénce of visuals that are being projected, and
f T L.

the combination of visual and aural elements communicate a specific

-

‘message to the audience, .

The role of music, however, is not as clear and has attracted

the attention of many researchers. They have tried to determine if
v 48

music really contributes to heightened enjoyment,. enhanced motivation,

and/or to learning by the viewer.

Seidman (1971) concluded:
After conslderatlon of much experxmental evidence
a message designer would feel Justlfied in :

4

~y

o



excluding music from a production if factual learn-

ing or attitude change was its main purpose. It

gseems likely that a major reason for using music

in instructional programs is that the learner, as

well as the buyer of their products, simply expect.

such embellishments as music and color to be pres-

ent. (p. &9) : . > \ '

~

o

k The extent to which music is used in media presentations has .-

also been questioned. Herman (1965) stated that "music should have =~ .
limited use in educational films. The moods that music can create can:
. TS

have.validity only in certain dramatic films, in which attitudes aﬁd
opinions have to be rectified" (p. 142), Zuckerman (1949) pointed
out that unlike dramatic films, “for 1n£ormat10nal and instructional
motion pictures, ausiciis j@st~"thete", without any "raison d'etre"
. (p- 1)._Reid'(1979) sh&wed aéregmeﬂt.wifh these authors when he gave
'Ehg following iﬁstructions:‘

As” you produce more sound/sllde programs, add a ,
little flalr, and some gimmicks. For example, oo ) -
trytwo or more voices, incorporate lively music -
ds -a background, and add sound effects oo

(p. 50) s

Palmer (1972) also agreed:

Although music for bridges and background is not
absolufely essential, it gives the program a pro- -
/ fessional touch ... (p. 264) . . '

Zuékerman (1949) had this to aay abbdt film music®

It is commonplace that a motion pxctute, whether . .
it has been produced for entertainment, infor-
mation, ¢or instruction, contain some kind of
‘music., Music is included in films partly becguse | o ,
of traditions of accompanying silent pictures ' . !
with musical background played by piano, organ, . ' . i
. or orchestra; the practice has persisted. (p. 194) '

[ N L Vo




. . ° 3
. . . e
LN .

-

x Kemp (1968) has stated that "evidence indicates that back-

" ground music is not essential to effective communication with audio-

.visual material"™ (p+r 129), .

Others, such as Gi;lis (1973), felg/;h&f’ﬁagic serves.as a X oo

function in that it helps hold the interest of an audience.  He dis- T

tinguishes between background "and mood music. Béckgrouné music should:

" provide a sconic scenery against which all the
audio and visual materials are presented. It
shouldn't distract from the message. Mood
music can create a mood which enhances other

. -production elements. Of itself, it can evoke x - -
7 emotional responses from an individual or a ’ : L
N group. (p. 151) “—

. Rotha (1963), Evangi(1975), Hevner (193 ),'Vinovitcﬂ (1975),
and Berg and Infante (1976) have pointed out and rgued-chat music is
lanfessential element in medig productidns. The fact !hat it is a.
medium.wﬁich can affect one's emotioﬁs causes it to influence one's

perception of visual images. o o . X
o - o : ‘
“Tannenbaum (1956) said the following: '
g;Thgt music hath charms is a generally accepted
™ fact, Perhaps not so much a subject of consen-
sus, it is also generally agreed that music can ,
communicate meaning - at least to the extent v
, that a particular person exposed to 'a particular /
- "mugical composition will experience certain
: connotations. (p. 93)

Berg (1975) also pointed out why the role of music in media

productions is not specifically defined:

...complicating the problem pf'media investiga-
,tors is the fact that music has its own vocab-
‘ulary, a vaocabulary little understood except in

e as e e
N

.the most general terms. " Another difficulty is ™.
.that music is not a concrete element in the same -
' P ' way that images and dialogue are. (p. 4) :
: 4
. a
™. - 4




Kracauii//LL$60753ctempted to define the role of music:

Music is not just sound; it .is a rythmetical and
melodious movement - a meaningful continuity.
+++ No! sooner does music. intervene, than we per-
. ceive structured patterns. where there were none
A before. Confused shifts of posltlons reveal them-
selves to be comprehensible gestures, scattered
» .yisual data coalesce and follow a definite course.
Music makes the silent -images partake of its con-
tinbity. (p. 135) :

Infante and Berg (1979) felt that "music appears to- stxmulate

s

affective responses in people which 1nf1uence other salxent objects of

. Judgement" (p. 135)

Kemp . (1968) had this to say about music in ﬁedig:

.+.it may help in creating a desirable mood and in
building continuity. Music as background for
titles will assist the projectionist to set the .
volume level for the narration which follows. " When
music is used under narration, maintain it at a low
enough level so it does not interfere with the
commentary or compete with the picture for the °
viewer's attention. (p. 129) : s
’ ’ N M A *
" Bornhoff (1972) criticized the rdle of mugic in film:
From the beginning, the role of music has been a
> menial one: from creating moods in silent films
- to becoming'an indispensible. ingredient to talk-

‘ies, music in motion picture has existed solely
'to accompany an action on the screen. (p. 196):

- He felt that "muaxc can 1nf1uence the sense of a pxcture, and,
therefore. the audience's reactxon to it"  (p. 197). 1
Seidman (1981) and Berg (1975) agreed that the role of music
*in media -productions has had less to do with the visual imagg than
getting the attention of the audience and masking ‘distracting Loise and

silence. . -

Others, such as Berg.(1975), Bobker (1974), Valentino (1978)

10
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) .
and Zuckerman (1949) -agreed that when properly used,. film music can *

M
establish atmosphere,’reflect actions, maintain and alter emotions and

moods, define characters and emphasize their unstated thoughts,

‘It is clear that. there is much confusion among ﬁeoplelin the

field about the role of music in media productions and the ‘effects of’
. : \

using music to accompany visual images. _ B

l . ' -Relatéd Research

Tannenbaum, a ploneer in thls area of research catrled out’a

atudy in 1956. He attempted to meaaure theeffects of music on three ver-

51ons-of 9 play. -He usedta semantlc'differentlal and selected ten

separate scales intended to measure-the amount of meaning derived from each
3

version. He concluded:

i - ' 1
a

o Music background, theh, can be™tonsidered to - i

have an influence on the rating of a drama, with

the influence being most pronounced on the con-
native dimensions of potency and activity, but "
not to a significant degree in..terms of changlng

the evaluation of the play. (p 99)

\
Rink (1976) ‘also carried out research in this'area and concluded
“+.. there was a 31gnif1cant difference in a student 8
perception and retention of a dramatic teﬂev1slon
presentation's content when different music bapk-
ground music treatments were. employed in the presen-
g . tation. ... no significant difference was found in
— K students' perception and retention of a dramatic’
o television presentation's cognitive content with
either background music treatments or the no-

background treatment employed in the presentatlon..
(p. 201) ‘

"
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féarried out research and céncludedlthat music did little or nothing to

improve learning in ‘audiovisual materials.

12

1 ' . .
‘. Infante and Berg (1979) found: .

This experiment supported. our central hypothesis
as to the effect .of music modality on the per-

" celved favourablepess of ‘a situation in a video-
tape; i.e. the major mqeg.caused the favourable
situation to be perceived as more favourable and
the minor mode -caused the favourable situation:
to appear less favourable and the unfavourable

- situation to be perceived as more hnfgvourhble. ceo-
~ (p. 16) RER .
. o )

Hoban and Van Ormerﬂ(1970) aﬁd.May and Hamilton (1977)

A revidw of the literature has indicated that to date no
research has been carried out on tﬁé effects of music on perceptions
of slide~tape productions.

<
.
L
)

Thé Nature of the Audience b

The potential for providing info ation and shaping attitudes

depends ‘on a.wide variety of factors which function to influence whether

and how communications affect arfd/or éhénge the attitudes of the audience.

) Tanneﬁbaum (1971) labels these '"message factors, situation

toe

factpfs, and audience factors".f Message factors include such things as

the orgénization of the message, its source, the content, and so on.

i
4.

Situation factors include the setting and the extent to which it adds or.

distracts §rom the message. Audienée factors include the intellectual
ability to gomprehend:the message, theif values, their needs, interests,

and personality characteristics.

'
'

The purpose of communicating in any medium is to send a

c

o

= e o s




"he communicates, .
, .

13

,iessage to a receiver.

large extent by the producer, but how the message is perceived is .

The nature of the message is controlled to a

: \debendent upon the individuals who receive it. Thus, the message of the

| . >
\slide-tape presentation, indeed of any form of communication, can not be
1

|

1

'

1

solated from the personality of the receiver.

Usually slide-tape presentations*are presented to a group of

| ., : . . ,
people who either have an interest in the topic or theme of the pro-
P

duction, or who are required for some reason to receive the communication.

owever, each member of the audience is an individual with his own

b ' - ;
irtereéts, likes, dislikes, and so on. B o
!

- )
. - -Merrill-and Lowerstein (1971) described’some of the diffic

41~
: !
; . . - o :
. ties of analyzing an audience: . , o] \

| ‘ - N
1 ' : L

' ...the members of these audiences are scattered, |

fluid, anonymous, unseen, ‘and heterogeneous. It
is ‘impossible for us to know much about their
\ inconsistencies. The very nature, theng®of a

mass audience defies careful analysis... (p. 120)

» i

) . ) _ -
] " They went on to say: S

o Not only varying numbers comprise different

k .+ audiences, but different persons are involved.

! Although, undoubtedly, there is some overlap

' .. among members comprising mass audiences, we can

i " say that each audience is different in composition.

<. having within it not only different individuals
- byt different types of persons. (p..124)

i

Reilly |and Flowerman (1971) advanced the theory that any

given person in &n audience reacts not merely as an isolated personality,

but as a mdmber of the various éroups ¥o which he belongs and with which

Schramm and Roberts (1971) had this to say about the audience:

S
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. s+e. the audience 1s very active, although there may

* be nothing overt about it. This is in the selec- -
tion, rejection, and interpretation that goes on in
the mind of the receiver. (p. 192) N

Krech and Crutchfield (1971) discussed the, audience's reception

of medla messages in terms of perception:

What we perceived as well as how we interpret what
we perceive, is nor only a function'of those .
processes which can be specifically defined asg
motivational ones. Our immediate perceptions are
also a function of the "higher order” cognitive
- organizations - of beliefs, of morals; of S
D ' cultural frames of reference. (p. 248) " \,j

-~
L

‘Théy also s;ated:

The functional factors of perceptual organizations
on the other hand, are those which derive primarily
" from the needs, moods, past experiences, and memory
*of the individual. (p. 236)

Friedson (1971) agreed:

... it follows that the two really important

variables in mass communication are individual

traits of the audience and the content itself.

Content is studled as a set of stimuli from .

which members of the audience as individuals

g create ''objects" in terms of their individual
i: : . interests. (p. 205)

. Thus, it can be seen that it 1s important for producers of
medla messages to have some understanding about the interaction of the
eleﬁents of a productioh'énd the audiences' peréeptions of the message.

|
j Summéry

. s
~

The glide-tape medium of communication is comprised of visual

and audio eleménts. both of which contribute to the intended message.
’ ) Y : '

BEEIPREY
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The role of music in media presentations has been questioned and/;

previous research has failed to provide a definite answer to the

’

: problem. This researcher will attempt tq inQestigate whe;ﬁér music

affects an audience's perception of a slide-tape pres?niation.
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Chaptef’il;

STATEMENT OF THE PROBLEM

Need for the Study »

A review of the literature 'indicates that there is a differerice.

a

. of;opinion among media producers and researchers about the importance of -

)

musig in media productions. A review of the literature has indicated

. that there has been no empirical research on the effects of music on

-+

audiences’ perceptiéns of slide-tape presentations. “
It is important'for designers and producers of media meéséges
: 1

to have some knowledge about what works in the commercial world, of

. musical variables and their cpnnativé meanings, and how musical pieces

. empirical research. Lewell (1980) ﬁade,this suggestion for ;eaearcﬁ;

interact with'the other eleﬁents\of a productioﬁ. With greate:‘knoulgdge
about ways music can be used with media messages and ahdiences, the
efgéctiveneés of media productionéycan be increased. |

Rink (1976), Tahnenbaﬁm (1571), and Berg and Infante (1976)
saw the importance‘of 1nves£igatipg the role of music in media messages
and recommended réseézch in this area. Merrill (1971) felt that'this‘

area of study had been avoided because it was difficult to carry out

It would be helpful if an enterprizing producer
. experimented with the visual images and their

effect upon an audience when accomﬁanied by o
varying sound images. (p. 130)

Y =~
IS

Since in recent years the slide-tape medium is commonly used

- . ,
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to transmit educational, informational, and motivational messages, and

the majority of these include musical accompanimé the present study

has been designed to invesfigate the role music plays) in this medium
- 1 . . .

and the extent to which it affects audiences' perceptions of the intended

_media message. . : -

The results of this study should provide some guidance and

direction to producers of slide-tape presentations in selecting=th most

. : 4 sl .
appropriate piece of music that is consistent with the thqme of -the pro-

duction. When producers have a better understanding of the effeéts of

music, productions will become more effective in communicating the inten=- -
Sy .

a

ded messages to the viewer.
v Though this study is confined to one slide-tape presentation

! -
and the results may have limited generalizability, the methodology used

is likely to be useful to both producers and researchers who may: be

interested in applying it to their own producticns and/or research.

-

It is also expecfed that this study will raise relevant

questions for further research.

L

. - Purpose of the Study .

s _, ‘ ' | . .
Since there are two exfxemes to the argument - either music

is an essential element of a media production, or it is nothing more

Epan a gimmick, used because it is expected to be thefe,'not because it

may inflqence audiences' Qerceﬁtions of the media message ~ this researcher

carried out a study which attempted to determine the answer. More

specifically, it was ﬁoped to answer the following:

(1) What role does music play in a slide—tape present&ﬁéon?




s U

~ will make the visuals more meaningful.

(2) To what extent do the personal demographic characteristics of

"

+ * members of an audience affect their perceptions of the media

production? . ot

v . :
* (3) Which of these characteristics, if any, contribute to differences

betﬁeen individuals in an audience?
: '

(4) 1Is it the presence of musiec, or the'type of music which exerts

.an effect on audiences' petceptions of the product\:m&?
. . ’ b \

This researchef)'believes that music is an important element

.

'_of'a\ slidé-tape production. In addition, it was predicted that i_t is

not the -me;e presence of music which affects an audjience, but.a specific

- plece of musié¢ selected to accompany a specific set; of visuals which

L The,demographic characteristics of an audience were also

expected to Iinfluence an audience's reaction to a production.

- ’
[
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- of ‘music on audiences' perceptions of various media messages. In all

' being studied.

“investigate -a third variable in addition to these two - the personal o

:3. Version III - contained no music (See Table 1)

N NRT e e T vs i b e e g nee

. .  Chapter III
. . ]

DESIGN OF THE STUDY

In the past, researchers have attempted to study the effects

cases, however, these studies have taken into consideration only two

variables - the music and the audiences' attitudes toward the message

When designing the present study, this researcher dec:ided,izp

-

i . C .

.characteristics of the audience. “It was felt that the audience is an -

important element in the commmication process, and the demographics of. -
. . ' . i ‘\ . ’ .
the audience may affect their perceptions of the intended media message.

.Inclusion of this variable allowed this researcher to invest-—

igate differences in audiences reactions across (a) attitude scales and

—y
oy .

musi‘c‘,:"’"f”\‘b) attitude scales and demographics of audience (c) music and

demographics of audiences (see Figure 3).
. .' LI ]
Variables of the Study

- Independent Variable - _ 3
-

L . v ' .
..The independent variable in this study was the type of mugic
- . {

which accompanied the visuals. Three versions of the soundtrack were

produced: o ' C .

-

1. Version I — contained soft music and lyrics

2. Version II .- contained rock music

[qp——
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Table 1: Music Used in Each Version of Slide-Tape

21

. B |
VERSION : HpS]’.C USED TYPE OF llrﬁJ SIC DESCRIPTION
1 "Eyes of a CHiLd" by' . soft'mlis ic :_ quiet , slow
The Moody Blues :
11 ""Hopeles s1y Human" by hard rock loud, fast
Kansas ' :
IT1 None ' lNone None -

A}

v

s

The second independent variable was_ the demographic chaxacter—
. e - -

istics or attributes of the audience. They were, So to Speak, already

manipulated and the sub jects caﬂme'to this study vith these variables

. réady-made.. .

a T

Dependent Variable
\ i

The dependent variables were the viewers” reactions to the

slide-tape production as measured by their respmnses to the rating scales.

Controlled Variables

An attempt was made to control the following variables:

1. The same visuals vexre shown in the game sequencee toall groups .

2. The length of fhe production was’kept cons tant.

3. All versions were shown in the same, appropriate 1y dquel}ed room,

4. All versions were shown using the same hardware.

This insured that each group heard the soundtrack at very
: o ;
 and intensity of the projector was kept constant.

' " In addition, the following procedural var iables

constant =

N NN o

sinilar volumes

e

were kept

Aot e = =

2 s 9

’
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"and has proven to be a reliable method of collecting data related .to

22

i
1. ALl groups were told that the study was a formative evaluation of the
production and that they “could .cooperate by completing the questionn- \
: aire alnd rating scales ihﬁ:ediaéeljl after vi.ewingfthe prod;lct'ion.
2. They were eﬁcoura'ged to be gdt—ally honésg:in their Fes,ponse.s to the
rating scales. ' l

3 Each group was given the same brief exﬁlanation of the theme of the
b\ - . - ‘ :

; ) The Ingtrumé'nt
The instrument (see Appendix B) was designed in three separate
. | s -~ . " .

l. a set of twenty F—point semntic differential scales.
2, a personal information quéstiormaire.

’

3. general quéstions about the program.

T The Semantic Differential

} ‘The semantic dif ferential, deve loped.by - Osgood, Suci, and
Tannenbaum (1957), is a combination of a,s'sociat;ion-' and scaling proced~
ures . It was originally designed to attempt to measure the amount of:

meaning that a person attributed to various concepts. It has since been
! B,

used extensively in many ‘Social and clinical contexts (Snider, 1969),

meanning., . ’ AT o .
. : : " . . o '
When using & semantic differential a person is usually asked to

]

' .

rate a concept or object (in this study, a slide—tape presentation) on a
. L 8l \ _

‘series of bipolar, seven-interval scales » the poles being defined By

I : _ . o -
djectival opposites. A series of such scales is assumed to be -

produ;:'tio’;t. Lo N ' ' - ' . - . ! .

L Y R R

e
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-might be a contributing factor to an indivjdual's perception of a slide- :

. tape presentation, ~ .

production, and the extent to which music played a part in it,

23 ..

representative of a set of factors which can be used to define a multi-

~ didensional semantic space within which the' meaning of a concept may be

épécified.. In the factor analysis work égnducted by Oqgoqd and his

colieégues, three basic factors or dimensions of meaning repeatediy:. .
. ; ‘ .-'V-' | . "

exhibited themselves. Thé first is clearly identifiable as a general '

"evaluative" factor and is characterized by such scales as good-bad, fair-

unfair,-valuablefuorthieaa, and the like. The other dimensions are . }
identified as a 'potency" factor (strong-weak, large—small, etc.) and an
"activity" factor (fast-slow, active-passive, aﬁé.).

- ' ‘ .

More recently, Baggaley, Ferguson and Brooks' (1980) found that

four principal factors were extracted -from data collected from experiments

' related to television and audience perception. They termed the factors:

(a) Integrity (b) Mastery, (c) Empathy,. and (d) Poise. They concluded

? : : .
- that these factors were related to a performers '"Professional and Personal"

characteristics as perceived by -the audience.. ' -

e

The twenty semantic differential scales selected for this study.

reflected both Osgood's and Baggaley's fact&rs. (see Appendix B)

S

- ¢ .

Personal Information - -

.

This section was designed to collect personal information which

i
R . . .

v Age and sex were selected as two of the mosf'likely factors, v K

Other quesﬁions sought'to determine each individual's interest in.photog-.
: . ‘ o ‘ : -

raphy, muqic,.aﬁa media production. It was felt that knowledge of.

B B T it -

viewers' interests in these areas could affect their perceptions of the

- 5 .
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Ratxngrof the Productxon

SubJects were asked to rate the productxon on the scale

F.

Poor 1 .2 “. 3 -4 5. Excellent

They were to use several criteria including: .: e
1. Qua11ty of the photographs h - . ‘: ' 3
2, Approprxateness of the photographs to the theme of - the producbxon
3;'Qua11ty of‘the narration ' I, -
42 Length'bf'the program L "-' o ,{xv : ‘:;:
5. Oﬁerall‘technical qhalxty Ce o I ; : o f,_;' IR :
s 6. Approprlateness of music to- theme (Vers1ona I and II) ’ . : ;--17
| "It was felt that' responses to’ th1s sect1on m1ght further con~.l

: trxbute to analysis of the effects of music on the productlon elements

) of the sllde-tape presentation, :
N

o { . : :
SubJects were also given an opportunity to voice their opinions .

on the slide-tape presentation. If was felt that these comments, while

o | ) < . o R
- quite subjective, might: be of some interest to the_pJoducetf. < St e

Selection of the Slide-Tape Presentation

L . . :
For the purpose of this study, a slide~tape presentation

| ) l e
entitled, "Seeing: Through the Eyes of a Child", was selected. This pro-l . '

" duction -designed, written, photbgraphed, and produced by this writer -
was considered engPpropriaté choice since it as or1g1nally desxgned
around a spec1f1c piece of music, "Eyes of a Ch11d" by the Moody Blues.

"Seeing" was chosen as the title of the productlon because it

T - &

is the producer{s belief that in order to become a photographer one must

_ learn to ﬁsee? he world. In this presentation, "geeing" refers to a

R ) R e S P oL TR

» ’
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- photographic subjects.’

o , 25

person's unique way of lookéng at, or perceiving, the world. As a person
becomes more adept at seeing his surroundings he will become more sen—

sitive about that which he perceives.

[3

The subtitle, "Through the Eyes of a Child", was chosen because
children are ﬁaturally curious about their environment and spend much

time exploring and investigating their surroundings. It is in this

. t
" spirit of natural curiosity that a photographer must 1eérn~§? ""see"
: . o > ] A7

o JE— zThis roduction 1is inténded to be an audiovisual experience
=" P ] _ xp

.which will motivate people to look more cibsely at the world. The narra-
‘ tion is pleasant and contains little technical language and viewers

‘ S N * - R ~ R

~ should have little difficultyccomprehending the intended message.

Examples of.several.different kinds of photogpaphs'aré included

.in the p%oducéiqn: scenics, flora, insects, wildlife, people, close-ups,

and abstracts, such as those using slow shutter speeds and shallow

1

depth—of-field. Each is intended to show how one photographer.see§ his

world and expre'sses’ these bercep;ions through the medium of pﬁqtogfaphy.
| These themes are reflected ingthe piece of music that was

chosen. Thus, tﬁis producer considers th pusic to be Qn integral element

of the production.

" "Seeing: Through the gyea of a Child" was designed such that
it could be divided into five ségments (see Figure 4).

" Part I consists of a series of slides with musical accompani-

ment which introduces the production,

Part II consists of slides and a narration with no musical

‘accompaniment, - .

e —
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hY
I 11 . I w . .V
Part ‘MUsIC NARRATION MUSIC NARRATION MUSIC
Time -  1:38 . 2:39. 0:57 1:09. 0:26
. ! i
Figure 4: Format of Slide~Tape Production
- 1
. |
Part III g:nsistp of a series of slides with music and no O
N . s . : .. LN :; . o l
" .narration. !
J . Part'IV consists of a narration, but no music to accompany the"

visuals, . t
c T Part V is a closing, sequence of slides with music.

' Designing the slide-tape presentation in this manner allowed
|

. . . ! .
this,researche; to. vary the types of music easily as well as. insuring
. i S

that. the muaicjl.variable was given sufficient time and attention so as

"

to be perceiveq as an important production element.

The Population

" As Stated previously, "Seeing; Through the Eyes of a Child" is .

"iﬁtepded t; show audiences ;hae through the medium of photography 'one
can learn to "see" the world in much the same waylthat a child sées the
world,‘and tﬁat in order to become a ph;tographer one must learn to see
the'world in this way., The language'pf-fhe narration is not technical

" and no preyious knowledge of photography is requireﬂ in order for a

viewer to comprehend that message. . .

o Thus it was determined that subjects for this study may be

—
selected from the general population 9of univeﬁjfty students. Several/=.

M
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- profe'ssors were a‘p,proached' and 'the_y dbsequently consented to 'let their

students ‘par_:t:ake in the study.

Apﬁe:rldix C contains & 1list of tables summarizing the demographic .

data and distribution of subjects according to group.

Procedure

The data was collected over a three day penod. Three versions‘

-of the shde—tape presehtat:.ons were shown in the same,. appropr1ate1y

, ,darken‘ed room using thel same pquipment.

~Each group was told that they were participating in a Zormative

evaluatlon of t:he slxde ~tape presentation and were asked to answer the

I

questlonnalre as hone;stly as t:hey could meedlately after v1ew1ng. Each-

group was glven a brief" explanatlon of the theme of the productlon.,
After the questlonnan'es were collected each group was given
an opportunity to comment on the production or ask more specific

questions related to the study.

- . . ¥

Afralysis of the Data .

Analysis of Semantic Differential

[
3

The data collected from the three sections of the questionnaire’

™

- were subjected to several methods of analysis. '

Responses to the twenty, 7-point semantic differential scales

‘were coded from 1 to 7, with 1 being the most positive ‘polé and 7 being

"was indicated. " . P’

the extreme opposite. In cases where no response was recorded, a zero
. « 3 T

/

'

The coded data was then factor analyzed us\ing -the PA I Non-

_iterative, Varimax Rotation (Nie, Bent & Hall,-1970).

.
L
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of variance and chi’ square tests were carrled out on each of the twenty

" 7-point scales to determine whether or not the observed differences

between the response‘s of different subjéct groups'on the scale were

-

statidtically significant.

Analy51s of Personal Data and Program Ratmg_

The data from the peraonal 1nformat:10n and program ratlng

1

gsections of _the ques.'tipnn\dre_were coded and input into a microcomputer

which permitted descriptive and inferz(n)ial analysis of variations

'between .the responses of mdxvxdual audience {nembers.

stng this program allowed the researcher to analyze data and

cross-reference the reaull;s from each question wlth all other questmns.

It also allowed the exxshng data to be restructured m order to lnvest—

xgate further the demographic make-up of an audience and identify the -

'ways each 1nd1v1dua1 responded to the shde—tape presentatlon.

It: was dec1ded to 1nvest1gate several scales of the semantm

differential test more closely, to analyze the audiences' percept:.ons.of

the production and to determine to what extent music affected these per—

Y

\ ’

e = < gy —— ae PUI.

Folloving the factor analysis, a Student-Newmah—Keules analysis

e
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C:h\apter IV . ' ’
" .

-~ . oL RESULTS

;’ . ’.
As discussed in the previous chapter, the data from this study
were collected on three 6ccasions, one for each condition.

Responses to tl}e"twenty 7-point semgntic differential scales
. N . . .. " ' .

analyzed, and any significent differences yerei

-

were coded and facto

=

" tross-referenced with the demographicé_'o,f the' audiences.

For .t'ime purpose of subsequent discussion the groups shall be
referred to s Original - Groub 1, Rock -.Group II and Mute - Group

III.

.Anéiysis oj Mean Responses to Semanti¢ Differential Scales
The mear] response for each scale b:y groip was obtained. These
Wy, were then plotted on a graph (See Figure 5). The scales were arranged

-

| such that all read from extreme posit:i\"e (1) to extreme negative (7).

- .

As can be observed from Figure 5, mean responses on most
- scales tended to Se very positive”'for all t:hrt;.e groups'. However, on a
- few sc}l\es,-particularly fasvt'—slow, acﬁive;pasaive, and complex-simple,
there ;appeared to be a noticeable-di'fferen'ce betveen groups . Ip each case
. the Mute Group tended to respond :u;ore negatively,
ca The means of each s'cale accoxr'ding to group ‘(s‘ee_'l‘a.ble 2) were
then submitted to a Student-Neuman-Keules analysis of 'vgrie_:nce to

deternine whether observed differences in the means were statistically- )

significant. The results showed that only two scales showed a betgeeﬂ/-/’//_'

group _stat_:istical .di,fference greater. than 0.5 1lévgl. Table 3 shows the
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Mean Responses to Twenty 7-Point Semantic

Table 2:
4 ' Differential -Scales by Group
. MEAN RESPONSES '
SCALE
ORIGINAL ROCK  MUTE
1. GOOD 1.46 1.48  '1.55
2. TFAST - 3.81 3.43 - 4,02..
3. INTENTIONAL  2.30 2.22 " 2.53
4. SENSITIVE" 1.73 1.78 2,00
5. BEAUTIFUL 1.46 1.33  1.44
.6'.\\ BRIGHT 2.84 : 2.52 2.91
.'7. ACTIVE 2.89 2,72 3.58
8. PLEASANT . 1.30 '1.43 1.47
9. ORDERLY 1.43 1.67 . 1.86
10. COMPLEX 4.57 4.17 5.23
1. COMPLETE . 2.00 2.28 2.16 ]
12. PROFOUND i 3.00° - 3.07 3.00
13. " SINCERE 1 170, 1.65  1.70
. 14. RELAXED 1.46 1.67 1.58 .
15. MEANINGFUL -  1.54 1.72 e _
16. RELTABLE 1.92 2.02  2.26 o
17. VALUABLE 1.51 1.91 1.72
18. -STRONG 1.84 1.91 1.93
'19. INTERESTING !\ 1.35 1.50  1.30
20.. VARIED . 2.03 1.87 . 2.28 °
‘e, , S
:
{

S e e

e BN . 4 e
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.

The complete results of this

results of this test for these two scales.

Al

4est'are given in Appendix D.’

-
Table 3: -Results of Student-Neuman—Keules
(Extracted from Appendix D) -
t . r o
BIPOLAR SUM - MEAN
VARFABLE ADJECTIVE D.F. OF SQUARES SQUARES F-RATIO F. PROBLEMS

7 active-passive 2 18.1333 0.0666  3.854 0.0238

10 complex-simple 2 25.2707 12.6354  3.537 0.0321
On the active-passive scale it was found that the Original and

K
Rock versions differed Erom the Mute group, while not showing a signif-

were significant differences between all graups.’

icant difference between themselves. On the complex-simple scale there
Osgood, Suci, and Tannenbaum (1957) included the active-passive

!

and complex-simple scales in a factor they termed "Activity".
a, < -
Table 4 gives the results of the unrotated factor analysis for

4 ki .
the three groups. It was felt that the unrotated results provided a

~

less distortedr~analysis than the rotated results of the factor analysis.

Each scale included in the factors has met the criterion of 0.55 or

greater in the factor foadings.
In all three conditions factor analysis showed there was a

g of Factor I with scales that can be termed "Evaluative'.

t can be observed in Table 4 that the Original version has a
. . 11 R .

heavy loadin
However;a)
more heavily loaded first factor than the Rock version, which in turn

has a greater first factor than the Mute version. This would seem to
5 P .
indicate that the audience responded more systematically toward the
3 ‘ - .4‘
l L}
L]

Gy s
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Attitude Scales: Unrotuted Factor Loadings

Table 4:
FACTOR ORIGINAL ROCK MUTE
8] -
BEAUTIFUL ~ 0.873 MEANINGFUL  0.881  VALUABLE 0.804 -
Goop | 0.827  STRONG 0.791 ~ PLEASANT  0.788
o INTERESTING 0.788  RELIABLE 0.774  GOOD 0.722.
' " VALUABLE 0.782 . GOOD 0.746  SENSITIVE  0.715
1 PLEASANT 0.774 . PLEASANT - - 0.744  SINCERE = -  0.697
PROFOUND 0.735  VALUABLE 0.719  COMPLETE 0.687
1 MEANINGFUL ~ 0.721  SINCERE 0.707 = STRONG 0.629
STRONG 0.663  VARIED 0.705  BEAUTIFUL  0.644
COMPLETE 0.659 COMPLETE  0.683 INTERESTING 0.601
RELAXED "0.650 = INTERESTING 0.679 :
VARIED 0.598  SENSITIVE  0.574
_SENSITIVE  0.567
SINCERE 0.563
INTENTIONAL 0.638  FAST 0.744  MEANINGFUL 10.574
II  ACTIVE. 0.569 PROFOUND  0.703  FAST 0.551
t VARIED 0.564 "
III  SINCERE 0.598 BEAUTIFUL  0.552  INTENTIONAL 0.623
v COMPLEX ©0.564  BRIGHT 0.664 - ——=-=-
. [{
"y — BEAUTIFUL  0.593 PROFOUND -  0.624

-

> ol

Ll

et .-,
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original version and less systematiéally toward the Mute versipn.'.
Also, in all three conditions, Faector II indicated an "Activity'" -
factor while the other factors showed no substantial loadings at all.

[y

Thgs, it appears that the results of this study'are similar
to the study By Ténnenbaum (i956);.réﬁorted previou§ly. Music'gppears
to have affected the audiences’ resﬁénges according to activity'Scales;
while not affecting their evaluati%e judgmehf of tﬁelslide—tape
prgsentation. |

| Further 1nspect¥on of the factor anaiysis résults 1ndicgted
repeatedly high loadings on three semanfic diffefentiai scales. Table 5,§
shows uProtated“factor'loadings for.qhese scales. '
: At least two thirds of the scales had'loédingé greater than
© 0.6 in-each condition. That is, at:least two thirds of ‘the scales are
used systematically at the same criferiOn level in each version. |

Table 5: Unrotated Factor ioadings for Tﬁree Scales.
(Extracted from Table 4)

. " SCALE ORIGINAL " ROCK T MUTE

Beautiful 0.873 0.372 " 0.614 -
Meaningful 0.771 | 0.881 " ' 0.466

Valuable . 0.782 0.720  0.805

N

,\ Results of Démograph#c Analysis ' Ty

 The audiences' responses were then cross tabulated'with'the
A

\ .

demographic characteristics which may have affected their percep;iong

of the production. All data collected from the Personal Information

\




. all remaining questions on the questionnaire. ) e

35
and Rating' of Program sections of the questionnajre were- coded and input
into the micro-computer’s cross tabulation program.

As has.been reported previously in this chapter,, only two
. s : ] -

7
scales showed a significant difference in the mean ‘response betwé&n

"groups; active~passive and complex-simple.- The ratings on these and the

three scales indicated in Table 5 were cross-tabulated with responses to

Results of Crgss-Tabulation

The results of crosé-taSUIation provided some data that, while
ugseful té the producer in terms of make-up of the aud}encea, couid not ‘be
used in the analysis beeause the responséé tended t% be predoﬁinately pos-
itive andfcomﬁarison of the tuo_grouﬁs did not yiel? statisti;aliy'signif-

icant results (see Table 6). o

Table 6: Questions and Responses which were Pre-
dominately Affirmative Ehe

Question - Yes No .
Do you own a camera: . . 106 14
Do you enjoy listening to music? 115 3’

Was the show professional? <114 2 '

‘In additioﬁ, responses. on the rating scales for'#ll grdupé
tended to be extremely posit{ve. This indicated that music.had no sig-
nificant effect on an already positive audience reaction to the produc-
tion; further substantiating a conclusion drawn earlier regarding mean

1 ) . . .
responses on the evaluative gcales of the semantic differential (see

Table 4).

. s
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Cross Tabulation with Scale Comﬁléx-Limplé
. i

Since there was a significant differenée between the mean

reéponses on the scale:qg:zlex—simple.between the groups, it was
. . predicted ﬁhat furtherfinveétigation intg the demégraphic charac£eristic§
| might point 6;: which type of . person caused the'difféfencesa.:The‘ .

‘responses of subjects on this scale were cross-tabulated with all

questions. This analysis-indicated:,
’ é

1. Table 7 shows each group's responseg for the scale complex (1) - simple

(7). 1t can.be observed‘from Tahle 7 that those audience pembérs who (

. ' . IQiewed the slide-tape presentation without music.tended to find it less

\ o .
complex than those who‘saw it with musical accompaniment (chi—qquare
3 S . : . R
K = 12.25; < p 0.01). . Thus, music can be said to affect an awlience's .
perception of how complek'or how simple a slide-tape presentation is.
. . ' Co
. Table 7: Number of Respodses on Scale Complex-Simple
by Group. (n indicates frequency of
‘responses to each polnt of the scale) Ty
1 2 3~ 4 5 6 7
o - ORIGINAL n 2 5- 7 310 6
' ' ROCK n - 8 7 5 3 9 9
MUTE n O 2' " 5 - 7 7 10 12 |
)
2, . The data also showed that factors such as age, sex, whether or not
the subjects played a musical instrument, or the type of music they -
. . »
enjoyed did not affect their perceptions of how complex the production
v was. ' ‘ -

e

- e
,‘—....1.‘.-) v
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3. While not statistically significant, it is interesting. to note that
those who took fewer photographs (0-3 rolls in the past 6 months)
tended o rate the producﬁion as more complex than moderate photo-

grapher (4-6 rolls in the past 6 months).

The results shown in Table 7 were derived from data relating :
to those who responded to this scale without considering which version

¥ . :
of the production they saw. The data were then rearranged in order to

analyze responses on this scale according to group.  -This rearrange-

ment grouped all those'ﬁho'rgspoﬁdéd'l, 2 or 3 as "complex", and ;hosé

who responded 5, 6, or 7 as''"simple". Those who responded 4 were con-—

\

sidered "neutral"” for this analysig.
‘ This analysis shéwed the-follpwing:
1. It .can be observed from Table 8 that those who viewed the Original
aﬁd Rock versions of the:producéion weré ﬁuch md?e decisive.in their

+ responses and rated it as more complex than those who viewed the Mute

version. Those who viewed the Mute version tated it as more simple
or neutral. Once again, these results indicate that mugic is a

factor in determining if an audience perceives a slide-tape presentation
, L . ;

to be complex or simple.

’

Table 8: Frequency of Responses. to Complex-Simple By Group

GROUP ORIGINAL ’ ROCK . WIE A

9

C N s = € N S x> C N S x>
F?equency of -
Responses 23 9 3 .19.531* 32 9 5 18.270* .18 12 13 0.516

*p € 0,01 Complex

Neutral

S; Simple

¢
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Further investigation of'the cross—tabulation results indica-=
ted that the above conclusions weret;ue for all groups regardless éf the
. demographic chéracteristics and persoqal_interests of individuals. (sgé
'Appehdix E)l
+ Croés-TabulatioQ with .Scale Active-Passive-
‘- The active-passive scale wds the only other one in whigh tﬂere
. L - . was a.significantldifferénce in the qegn responseé for each groué. It
.was bredictea thaf further invegtigaéion into the demographic character-
istics of the audié;ées might provide évi&ence as t6 ‘the types of person
: v
. . perceiving the production as relatively active. The responses on this
scale were cross—tabulated with all other questions. *
It can be observed from Table 9 that those who vie;ed-the Orig-

inal and Rock versions reported that they perceived the production as

more active than those who viewed the Mute version. ' . M

Table 9: Responses on the Scale Active-Passive by Group.

(n‘is frequgncy of subjects responding) - i
. ' ACTIVE 1 2 3 4 5 6 7
' - .8 , o
ORIGINAL n 4 11 8 - 9 1 2 0
. RCK n4 18 5 9 2 3 0
MUTE n 8 4 6 12 7 | 4 2. _

2, Further analysis showed that in general, most subjects perceived the

production aﬁ-active regardless of demographics.

PR

It was decided to arrange the data to determine the group or

groups to which those who perceived the production as more active

-
’ ,EJ‘-'}\('u,uN,‘ Lo

. - v
N2 b b4 o isasimte et 1= o ey A A - o A oen e . \\‘_ . |
. ’ < .
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belonged. All subjects who originally responded 1, 2, or 3 on the

scale were called "Active", and those who respended 5, 6 or 7 were

called "Passive". Those who responded &4 were called neutral.

These subjects were also divided into their respective groups for

this analysis.'

s

It can be:pbserved E;om.Table 10 that a‘greaferﬂptopﬁ?zige of

those who viewed the:Original and Rock versions of the slide—taﬁe
.presentation perceived it as being core ective than those wﬁq yiewed'the
Mute,Qergion.

Thﬁs,:music can be sald to affect an audience's percep-

tioP of a alide;tape production in terms of 1its activity.

(see Appendix
F).

Table 10: Results of Rearranging Frequency of Responses to the Scalf
. Active to Passive

- ‘gcale were éross-tabulated~with all ochef questions.

GROUP ORIGINAL . ROCK ; Mun}
A NP 4+ . A NP X A N P
+Frequency of o5 o 3 g ggss 32 9 5 18,270 18 12 13 0.516
Rssponses 2 :
*p ( 0.01 A - Active. )

N = Neutral

" P - Pasgsive .
t . , : :
Cross-Tabulation with Scale Meaningful-Meaningless
Factor analysis showed meaningful-meaningless to be one of the

-

most systematically used scales in each group. The responses to this

The results showed

,1 o
' I . | :

e . v

ey -
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" meaningful.

Table 11 shows subjects' responses to the scale meaningful-

meaningless by group,. Because of low numbers of responses on the negative

" end of the scale, they have not;been included in this tablé.-

|
|
|

. Table 11: Frequency of Responses on Scale Meaningful-Meaningless by

Group

GROUP  , ° ORIGINAL ROCK  MUTE

1 2 %t 1 2 % 1 2 %t

'Freduency of .
Responses

- )
* pd 0.01 E 1 - Extremely Meaningful
2 —@Quite Meaningful

-
As can be observed from Table 11, thé\gajofity of responses

for each group is at the positive end of thé scale. The difference’
between those who responded "extremely meaningful" and '"quite meaningful
in the Original version is %ignificént. There 1is no éignificant_differ—
tence between these 1n_ei§heJ of the other groups. l

. fur;her examinatiJn of the results fe;ea;ed.that among those
who héd previously proauced a slide-tape presentation, there was a signif-
icant difference in the perceptions of meaning in the Ofiginal version,
but not in'the 6the§ two versions. .On the other hgna, those who had

) . b

not produced a slide-tape presenﬁation previously perceived the Mute
versioa‘as.being gignificantly more meaningful. .(see Table 12) |

This evidence indicated that music was a factor in determin-

ing the aud;ences' pefcepiions of this slide-tapé presenfation in terms

26 8. 7,031 23 15 1.290 26 13 3,692 -.
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Table 12: Cross Tabulatioﬁ of question - "Have you ever Produced Slide-
' Tape Shows?" With Responses on the Scale Meaningful-
. Meaningless.. . : .
. 5
ORIGINAL - ROCKS MUTE
Produced Slide-Tape 1 2 ~& 1 2 x> 1 2 A&
YES . 15 5 4.05* 8 7 0 2 3 0
NO 9 5 0.267 15 14 0. 24 11 4.114%
* p < 0.05 ! T 1 - Extremely Meaningful

2 |- Quite Meaningful

of the amount of meéning they considered it to contain. This author
!

concludes sﬁbjectively that the presence of lyrics-which reflected th
theme qf the p;oduction was a contributiﬂg factor. This conclusion is
impoftant'for the producer who is attempting to select "appropriate'
music to accompany a éroduction.

This evidence therefore suggests that those who habe been -
involved in production of slide-tape presentations respoﬁded to the
presence of 1yrics/and found the production significantly moré meaningful,
Those without ekperience of this kinq d;d not seem to be affected by the
absence of music or lyrics. The Rock group seemed to be ambivalent in
their reactions probably caused by the diésonaﬁt music. These findings

indicate this author's.originél prediction’ that the presence of

appropriate lyriés would make this production more meaningful.

Cross-Tabulation with Scale Beautiful-Ugly

-* Generally, most subjects rated the 'slide-tape presentation as
’ o
beautiful, and the factor analysis showed that it was one of the most

systematically used scales. ,Analysis of the data and chi-sqhare tests’

ihes . e



showed no significant differences between groups. " Further analysis of

the demographic characteristics showed no other significant results

(see Appendix G). ' ' =

The music used in this particular experiment did not seem to -

afféqt1audiences' perceptions of beauty. It would appear that the
l . . - N .

visual element alone was used in judging the beauty of this slide-tape

presentation.

\ ‘

\

Cross-Tabulation with Scale leharle-Worthlegs\
Factor analysis showed valuable—worﬁ@less to be the most -

systematically used scale in each group. The réﬁﬁonses to this scale

were cross—tabulated with all other questions. The results showed that

“ . . . . i
subjects in all three groups perceived this production as being very

[

valuable regardless of demographics. Thus music-did not” appear to add

anything to an already positive audience reaction to this production in

terms of value. . \\\

Qualitative Subjective Data: Report on "Additional Comments"

_ The comments given in the "Additional Commeqsg" gection of
the questionnaire could not be coded, but they were examined and record-

ed. - This section may give some insight to-the reader though it should

be emphasized that no statistical significance can be attributed to the

. comments.

- I
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Original Versiom - -

0f 36 subjects, 17 offered comment; at the end of the
questfionnaire. Of the 17, six commented on the photography,describing ~ .
it as "excellent", "beautiful" and so on. Six others commented on the - T

--production as a wholt, These comments tended to be extfeﬁely'poéitive:

* 0

Five subjects made coﬁments about the music. 'four of these reported | g
that theéy had negative geelings about the music and made comments such"
as "music too abrypt”, ﬁmusic too lou#', and "music was distracting",
Only one person reported that the musié was "excellent". However,;whgn.

- ‘one examined subjects respoﬁses\tq\:app;opriateness Qf'musiC" oﬁ‘the

'Rating of Program sectioé of the questionnaire, it Qaé oﬁserved tha; the
vast majority of the group rated this ver§ highly. .As a fesdlt,.tﬁouéh“ -
four of éhe thirty-six subjects made negafive comments about the'muéic;" .
it can be assumed that the majority of subjects felt thaf tho;~ music. was

appropriate. o . . *

Rock Version

of 46 éubjects;‘?Z offereé additional comﬁents.- 0f the 22;
-;ix made extreﬁely positive comments about thé quality of the phqtoggaphs.
Nine maé; equally positive comments'abo;t'the production as a whole.
s Eeveh commented on the music-and all seven comments were_negéﬁive. These
people fe%t "qu;eter” or "slower" music would be more apprp;riate.
- Once again, it should be pointeq“out‘éxamination of this_-

. group's responses to "Appropriateness of Music" section on the ques-

tionnaire were pasitive, .though not as positive as those .who viewed the

Original Version.

£

R
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o ; . - " Mute Version - S ,
. | L - ¥ | .
: B "Of 43 subjects in this group, 23 offered additional comments. :

Five commented on the photography and 11 -commented on the production as .-

a whole. These comments ten?ed to be quite positive. Seven subjects

made reference to music, even though none was included in -this -version

of the production.
§
The following comments were récorded:
o "Without music one, tended to concentrate om [ - . '
Ce L . . ) .the details in the photography.

!

O e "Quite interesting. First few slides with- =
S T o . o out music seemed’ empty, yet made you wonder T ‘
| S A ) what is yet to comé, or the purpose." " :

] B . N . '
. o . © "Music w0uld enhance the mode of the produc-~ _ S
o . L o ' tion and make it flow more smoothly ‘and go .
| . : ' faster.

"Music ‘would make it mich better."

: . o "Sound (music) would sé a tremendous help,
? - ‘ ' particularly during the periods when there

-, : . . were pictures, but nothing else. Silence_. . !

did not help." - 1 o " o

"Without music you can appreciate photography
more. ‘ . i

4 "The creaking during the quiet spots made for
- some tenslon.. Also the absence of'a music
' ) 2 track made the f{rst words rather jolting.

"Absence of music questionable. : . » "

~

| L These comments provide some evidence that the lack of music

-~

was noticed by viewers of this slide-tape production, and that those

viewers felt that music should have been included.

~
B - .
P S
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. Summary of Results
". i ... . é
This study has provided the following results:

~~ .
—

'1. Factor analysis showed that there were two main~£3ftor loadings which
resulted from responses to a twenty, 7-point semantic differential.
'The first factor 1in all three gréups proved to be'heavily loaded with
scales that can be termed "evaluative', and ;he second'factér

. contains scales that can bg termed "activity", using Osgood's (1957)
. termiﬁology. -
2. A studf of mean responses to the 20 scales indicared théﬁ most were-

T . ‘ very positive for each version of the slide-tape pfesentapion; s

analysis of variance indipated that there were significant differ-

ences between conditions for two of the scales only; complex-simple

{ - . . and active-passive. ‘This suggested thaE’music affected audiences
perceptions of this particular slide-tape presentation 6n the |
"activity" factor whiie not affecting the ”évaluative" judgement; ¥
This succeéssfully replicates the findings of Tannenbaum (1956) in a
s;udy of the effects of music on.audiences' perceptions of a play.
(see Chapter 1) _ . 's .
3. Further observation of the results of facéor—analysis indicatéd that
while most evaluative scales were used eystematlcally by all three .

groups, three proved to be most systematically used: meaningful—

meaningless, valuable-worthless; and beautiful-ugly,

wi
V)

4, It was found that music had a significant effect on audiences' per-—

' ' N ceptions of the '"complexity" or "activity" of the slide-tape

presentation, but that there were no significant differences between
o . s
the different types of music.

— )
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.
¢

5. It .was intimated that the presence of lyrics added to how 'meaningful
an audience found the production. It was also found that the pregence
of lyrics significantly affected producers of slide-tape presencatioﬁg,

while absence of music (Version III) failed to affect non-producers.
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Chapter 5 ’ o )
' " ' ¢
- CONCLUSION
Implications for the Producer
Past research has been unable to brov’e cfpnclusively whether
or not music is an important element of a slide—tape presentation. _ .
L. L] —_

This has led to much controversy and confusion as to the fole it .should

play in such a production.

' ~ v
. v

This. study ‘has shown that the presence of music does affect
_audiences" perceptions of factors such 'as complexity and activity, but
the particular types of music L.ISGd in the study did not seem to ﬂmatter. T
It was also suggested that’. the px:esence"'of lyrics,had some effectﬁl on the
perceived ;neaningfulness of the production‘.. Finally, it was poin,téd cjut'
that the visual element ap'peared to have been the wost imp‘orr_ant for
judging the I;roduction in terms of beauty and value. |

T};e personal interests of 'audience'men‘lb'e.r'ls Qere ‘550#1\ to have __
a significant effect only for those who previously ‘produced a slide~
tape presentation. These i?dividuals reacted most positively t.o. the
original version, while non-'-producers‘had a very positive reaction to
the Mute version. - |

The methodology uéed in this studyl can be used as it étands
or modified somewhat to continue tesezllrch in this area. With continued
advances in microcomputer teéhnology and the development of more user-

- friendly software, producers can become increasingly more involved in

the research process,

47
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i ) These ad\}ances, combine’a with the creative intuition of the .
producer, will inevitably lead to slide-tape productions ‘which-will be

more effective communicators of ideas and messages. ’

Recommendations for Further Research

The importance of producers becoming involved in research has

.Y been pointew)ut by Holosko Gould and Baggaley (1983).~ by
o T ’ - As many of the conventional academlc inves- '
o tigations of media impact prove, few . ,
c, T researchers have a more practical sense of .

the right questions to ask than does the
producer. (p. 61)

¢

'fhis author as a slide-tape producer and researcher recomends’
further research be carried out .to determine further the effects of
music on slide-tape presentations. ‘

It would be interesting if a study were carried out which

.attempted to measure whether music helped _give meaning where there was

none intended. A series of unrelated slides can be shown to groups with

S . several different soi.md-trackg, each containing different types of

pusic. The present study suggested that lyrics tended to make the produc—_

N .

tibn more meaningful'. This can be considered in the recommended study.

" 1t would also be valluable to determine if music hélps shape’

attitudes toward a concept. l{ere ay researcher might attempt to measure -

attitudes toward a concept before and after viewing a slide—tape p’resen— .

‘tation, By using different types of music one should deternine, more fully
‘than was possible in the present study, if music is a significant factor

in attitude change.

.

The present study can be taken a step further by using modern
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‘progran evaluation technolody to determine at :wh'ich points - in‘la pr'o'c.iuc-.

. /

tion the audience respomnded sitively or negatively . This approach
would pinpoint the effects of music at precise moments in the production.
While -the results of this study do not signify differences

between groups' evaluat ive jud gements of the slide-t ape production, this

may be-a result of too fewaubjects, This research, if repiicated, .may

. benefit from hayiné mre subjects In each gfou’p.

Conclusion

Thir:s amithor has had' the advantage of being both producer and

researcher. When conceiving the idea for "Seeing: Throqgﬁ the Eyes of

.a _Child", music_was considered to be an impor.tant element. It was to

set the mood and tone of the production. The piece of msic, "Eyes of
a Child", was selected because it met these objectives perfectly. The

f inal production, in the opinion of thisproducer, met the overall aiums

and objecti;les, and mus ic plaved an impt_:y:tant role,

When the 'id;ea for this study was being developed, this writer.
felll.t intuitively that mﬁsic would préve to be a very important clement.
When searching’ for a piece of “'dissonant” music, 'ghis researcber chose

music vhich was felt to be inconsistent with the int ended mood, It was
o .

expected that auddiences would react negatively toward this wversion. It

was also expected that the version without music would be perceived more

riegatively by audiences . These expectations were not:fulfilled to the
a ,

\ .
extent that music could be said to conclusively affect sudiences' per-
ceptions ‘of the prodict ons. The visual clement, the potography, was

apparently the most important element of this slide—tape production. b



While the results of this study have suggested-tﬁét music’ _'

plays a partial role, this writer fntuitively feels that further research

1

will reveal. that it ﬁ"an important- ellemen't of a slide-tape 'production.

‘
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'Apperidix' A

of Canada (1967) Led.
longer existed was received.
sion was sent to Threshold .Records,
was recelved.

Lyrics to Soné Used in Originai Version of Slide—Taf)é Presentation

w

Eyes of a Childl_

Listen, hear the sound, the child awakes
-Wander all<around, the child awakes

Now, in his 1life, he never must be lost
No thoughts must deceive him

]In life he must trust.

lwith the eyes of a child
|You must come out and see

* That your world's spinning 'round .

And through life you will be -

"A small part of a whole

0f a love that exists
Through the eyes of a child
You will see.

Near; from far away, new life awakes
Time, it has not'day, new life awakes
And here is your dream

And how does it feel?

No words will go with you

And now what is real?

Hith the eyes of a child
You must come out and see

‘And through life you will be
A small part of a whole

0f a love that exists.
Through the eyes of a child
You will see.

Moody Blues

lThis song was copywritten in 1967 by The Maody. Blues.
requesting permission to use this song was sent to London Records
A reply stating that this company no

A further attempt to obtain permis- .
London England but no reply
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The Instrument

Seeing: Through the Eyes of a Child

Instructions:

A

The purpose of'this study is to measure the memﬁngof a slide-
tape presentatién to peopée by having them judge it on a serie# of
descriptive scales. 1In taking this test p&ease make your, judgements on
the basis oé what tﬁe slide-tape ﬁresentati n' means to you. Rate the
production on all scales. If you feel that‘thé slide-tape show is very
closel& related to an extreme of the scale, you should place your check-

mark as follows: ) .

fair X : : : s unfair
or

fair s ¢« i+ 1 % unfair

— ’”

If youifegl that the slide-tape show is guife closely related
. (but not extremely) you should place your check mar* as follows:

fair : X3 : : H : unfair

fair T : ¢+t xX:  unfair

’

If you feel that the s{ide-tape show is only slightlz/refated
" to one side as opposed to the other, you should place your check-mark as

follows:

iy A = o e - Cee e e e, Py



fair T X RS

fair ¢ : : X

of the scale best represents yoyr judgement,

unfair

unfair

57

The direction toward which you mark will depend upon which end

If you consider the glide—tape‘ show.to. be neutral, equal on

‘both sides of the scale, or irrelevant to the scale you should place

check-matk in the middle space,

fair T ‘X

Important:

boundaries .

This ~
fair X i
A Not This
fair e T X :

2. Make one mark for every scale,
3. Do not omit any.

4. Put only one mark on each scale, '

impor tant.

N s = N hAer s W A e o e EE . . St 4 s i .

unfair

S

unfair

unf air -

@

1. Please place y_oﬁr check-marks in the middle of the spaces,’not on the

5. Work independently and quickly. Your first impressions are the most

e A B W e &=y

g
H



good’

1. —_

2. ’;,-f~’slow___

3. unin‘tentional .

4. sensit.ive L

: 5. beautiful
’ 6. dark __
| .7. active

! 8. pleasant
9. chaotic

+.10. 'simple__

11. com‘plete -

12. superficial

13. insincere

14. relaxed

15. 7 mgahingless L

6. unreliable

7. valuable o

‘. 8. ank .

| 19. interesting

20. repetive

, o

- 21. Sex: \ Male []

' Personal ljat:a

Female D

bad

fast

58

_intentional

insenstivie

ugly

___ bright

passive

unpleasant

orderly

complex

ihcomp_lete

"~ ‘profound

sincere

" tense

meaningful

-+ reliable

worthless

strong

»

boring

varied



W
)

22. . Age: 18 - 22 [] \23 - 27 [
oo 28 - 32 [ ] "33-37 []

38 or over D

23. Do you owna camera: ¢Yes| | - No []
24, If yes, how many.r_ol"ls_ of film do ydu estimate -you have

exposed in the past six months? ' - ' -

R o[- 1—3|:| a-6 [] '”7-9@,
RN : ' D - 10 or more D !1 i ’
| ‘ ~ .: K . ' - W .oz - I 3

25. Which term most acGurately describes. your.,i_n_t:erest- in media
. o . "
Lyt ' o ot

productlon?

I : Very 1nterested D ,Intéresté'd I___—I " Not Interested I:I '

R <o R
Tt 26, Have you produced sl:Lde tape shows? LT
Yes [:l ' o 8 L
-t - ¢ - :

- Y 27. Do you _enjdy'l_'iqt'ehing tc‘z_'.mulfsi'c?“ RO . -
Yes D 7 No {7 \!. 5

" 38, _’Do.’ryou" ﬁlaj a mu'sical.ihsi:rument? .
.“ . . . . q .

, S . Yes D "' Which one? - .
\ e - ' -~ . A

NL-o- .. .29, Whate t}"pe of musuc do you enJoy? (Check gne or more)

Lo . _ R Classxcal D " *. Folk ] L .
."- S " Rock ' D ' Jazz r_—l L N . )
Others (name them),
i Y
. @ - - . LA e 'i,_ —— . _— .
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{

30, Do you feel that the slide-tape show was

Professional [ | Unprofessional [ |

31, Pleasc rate the following variables on the scale
Poor 1 2 3 4 5 Excellent (circle one on cach line)

(a) Quality of photographs v .v.evevianrcenvonss
(b) Appropriateness of photos to &heme Ceereens

(d) Length of program ........ Ceteiseviaaranans

NN N R
wow oW oWwow
N O

1
1
(¢) Quality Of narration ..viveeceveceossosssns 1
1
1

ARG ERLE

(e) Overall technical quality ...cvevvvvnnnnnn.

Additional Comments:

¢

b |

( Thank you kindly for completing this questionnaite. _ . s

e bt ey e el I
<

B et et e L DI
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Appendix C \
A}
Distribution of Subjects According to" Group .
\
SEX ORIGINAL-  ROCK MUTE
\
MALE 19 * 31 Cw
FEMALE 17 15 32
AGE _ ORIGINAL ROCK  MUTE ?OTAL
18 - 20 0 1 0o // 1
23 - 27 7 8 14 19
28 - 32 17 16 12 45
33 - 37 .8 13 9 30
38 + 4 8 8 . 20
TOTAL 36 46 43 125
OWN CAMERA?  ORIGINAL ROCK MUTE TOTAL
“YES 32 40 39 111
NO 4 6 4 14
TOTAL 36 46 43 125
.‘
St

.‘. '.
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4 FILM IN 6 MONTHS ORIGINAL "ROCK MUTE "~ TOTAL
o~
0 3 10 2 15
. 1 -3 6 19 19 44
4 -6 16 13, 37
. ' ' 7 -9 5 1 10
‘ ’ 10+ 3 ‘ 3 3 9
[%]
TOTAL 33 44 38 115
"5 MEDIA PRODUCTION ORIGINAL ROCK MUTE TOTAL
« VERY INTERESTED 18 11 13 42
INTERESTED 16 32 - 27 75
NOT INTERESTED y) -3 3 8
TOTAL 36 46 43 125
6 PRODUCED SLIDE-TAPE ORIGINAL ROCK MUTE TOTAL
YES 20 16 5 41
NO 16 30 38 84
TOTAL 36 46 43 125
ENJOY LISTENING
7 T0 MUSIC ORIGINAL ROCK MUTE TOTAL
YES 34 46 41 121
NO 2 0 2 4
TOTAL 36 46 43 125

2!

S s
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11.

12

7
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PLAY MUSLCAL INSTRUMENT

ORIGINAL ROCK MUTE TOTAL
YES 7 13 16 36

NO 29 33 27 89
TOTAL 36 46 43 125
ENJOY CLASSICAL ORIGINAL ROCK MUTE TOTAL
YES 18 21 14 53

NO 18 25 27 70
TOTAL + 36 46 41 123
ENJOY FOLK ORIGINAL ROCK MUTE TOTAL
YES 23 30 24 77

NO 13 16 17 46
TOTAL 36 46, 41 123
ENJOY ROCK ORIGINAL ROCK MUTE TOTAL
YES 19 25 20 64

NO 17 21 21 59
TOTAL 36 46 41 123
ENJOY JAZZ ORIGINAL ROCK ‘un: TOTAL
YES 5 6 11 22

NO 31 40 30 101"
TOTAL 36 46 41 123

[}

A



2

Appendix D

Results of Student-Neuman-Keules Analysis

of Variance for each Variable

T

r 4
Variable D.F, fSum of Mean Squares F Ratio F Prod.
quares

1. Good 2 0.2278 0.1139 0.208 0.81

2. Fast T2 7.9164 3.9582 2.83. 0.06 ,
3. Intentional 2 2.3814 ¢ 1.1907 0.512 0.60
4. Sensifivé 2 - 2.3922 1.1961 - - 1.043 0.36

’ 5. Beautiful 2 0.4546 10,2273 0.341 0.71
6. Bright 2 3. 7401 1.8700 0.864 0.42
7. Active 2 18.1333 9.0666 3.854 - 0.02
8. Pleasant 2 0.6254 ‘0.3127 0.585 0.55
9. Orderly 2 3.6475 1.8238 1.833 0.16
10. Complex 2 25.2707 12.6354 3.537 . 0.03
11. Complete 2 1.6389 0.8195 0.575 0.56
" 12. Profound 2 0.1788 0.0894 0.050 0.95
13. Sincere 2 0.0673, 0.0337" 0.057 0.95
14. Relaxed 2 0.9434 0.4717 0.476 0.62
15. Meaningful 2 0.6446 0.3223 _ 0.365  0.69
16. Reliable" 2 2.4361 1.2180 1.119 0.33
17. Valuable 2 3.2789 1.6395 2.067 0.13
18.'Strong o+ 2 0.1888 0.0944 0.110 0,90
19. Interesting 2 0.9423 0.4711 0.794 0.45
20. Varied 2 3.7695 1.8847 1.228 =~ 0.30

/




Appendix E

Prequency of Responses to Variable 10,

>  Complex-Simple According to Groups

A}

C - Complex, N - Neutral, S - Simple

QUESTION ORIGINAL ) - ROCK
c N S C N S C N S
AGE
2 18 - 27 4 2 1 7 1 1 7 1 6
28 - 32 10 5 2 12 4 0 3 6 3
! 3¢ 9 2 0 13 4 4 8 5 4
FILM in 6 Mo, .
4 0 -3 rolls 6 2 1 18 8 3 8 7 6
4 - 6 rolls 9 5 1 6 0 2 6 3 4
7 rolls 6 2 0 8 1 0 2 1 1
Interest in
Media Production’
5 Very Interested 10 6 1 8 K] 0 4 5 4
Interested 12 2 2 5 5 11 11 7. 9
Not Interested 1 1 0 2 13 0 3 0 0
Produced Slide/Tape
6 YES 13 5 1 11 4 1 1 3 1
. NO s 10 4 2 21 5 4 17 9 12
Play -Nuoiégl
Instrument
8 YES 1 3 2 2 9 2 6 5 5
NO 22 6 1 23 7 3 12 7 8
Enjoy ‘Classical ,
9 YES 11 4 3 15 4 2 6 4 4
NO 12 5 0 17 5 3 11 8 8
Enjoy Folk .
10 YES 14 7 1 22 4 4 10 8 6
NO 9 2 2 10 5 1 7 4 6




o \ E.
' t
. \ o
¢ t
QUESTION . ORIGINAL ~ ROCK MUTE
s T C N S C" N, c 'N- S
N ‘ ) . -
SR Enjoy Jazz ' m ]
] ' 11 YES 5 1 0 .4 1 7 1 3
. NO 19 8 3 .28 8 10 11 9
Enjoy Rock
12 YES 11 5 3 2 4 7 6 7
NOp, 12 4 0 12 5 0 6 5
! . 3
. ”
v \
\ ¥
) \ ’
. ‘ .
P a,
1
~N
- Al‘

L
PV T R



. Appendix F

v

\

Frequency of Responses to Variable 7,

Active-Passive, According to Group

67

N

iy A - Active, N - Neutral, P -~ Pasgive
QUESTION ORIGINAL ROCK MUTE
S ’ A N - P A N P A N P
AGE
2 18 - 27 4 2 1 7 1 1 7 1 6
. 28 - 32 10 5 2 12. 4 0 3 6 3
33+ 9 2 0 13 4 4 8 5 4
FILM in 6 Mo. ‘ . .
- 0 rolls 1 1 1 .8 2 0 2 0 o .
4 1 - 3 rolls 5 1 0 10 6 3 6 7 6
4 - 6 rolls ‘9 5 1 6 0 2 6 3 4
7 -9 rolls 4 1 0 4 (¢} 0 0 0 ) I
. 10+ rolls 2 1 0 2 1 0 2 1 0
Interest in
Media Production
5 Very Interesfed 10 6 1 8 3 0 4 5 4
Intereste 12 2 2 22 5 5 11 7 9
A Not Interested 1 1 0 2 1 0 3 0 0
Produced Slide/Tape
6 YES , 137+ 5 1 11 4 1 1 3 '
NO 10 4 2 21 5 4 17 9 12
T .
Play Musical 1
Instrument . -
8 . YES 1 3. 2 9 2 2 6 5 5
NO 22 6 1 23 7 3 12 7 8
Enjoy Classical
9 YES ' 11 4 3 15 4 2 6% 4 &4
NO 12 5 0 . 17 5 3 11 8 8

.= Tt



A

QUESTION ORIGINAL - ROCK MUTE
p A N P A N P A N P
. Enjoy Folk .
10 YES 1% 7 1 22 4 4 10 8 6
NO 9 2 2 10 5 1 7 4 6
joy Rock _ ' , .
11 YES ™S~ 1. 5 3 20 4 /1 7 6 1
NO 12 4 0 12 5/ 4 10 6 5
’En oy Jazz
12 s 4 10 L1 1 7 1 3°
0 19 8 3 28 8°'4 10 11 9
1 4
' _ A
A [
. .

T e e R s o p———A & e e e
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Appendix G

Freguency of Responses to the Positive'End]

of Scale Beautiful = Ugly According to Group

+++ - Extremely Beautiful
++ - Quite Beautiful
)

. 69

_QUESTION ORIGINAL RQCK ’ MUTE .
++ + +++ + +++ ++
AGE _
2 + 18 - 27 4 3 7 2 11 1
28 - 32 12 4 13 2 11 1
33+ '8 2 14 5 11 3
FILM in 6 Mo. .
o 3 0 9 1 2 0
4 1 -3 4 2 .. 12 4 17 1
4 -6 3 5 5 3 8 2
7+ 6 2 6 1 4 0
_Intéresl: in
Media Production
5 Very Interested 10- 5 9 1 9 ‘2
Interested 124 4 23 7 22
Not Interested 2 0 2 1 2 1
Produced Slicie/Tape .
6 YES 13 S5» 11 3 4 1
NO 4 11 4 23 6 29 4
Play Musical =
Instrument '
8 YES S 2 3 7 5 11 3
NO 22 6 27 4 22 . 2
Enjoy Classical _
9 YES 13 4 16 3 12° 1
NO ~ 11 5 18 6 20- 4

PO P

o
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[
QUESTION ORIGINAL ROCK MUTE
A '-H-i-_ NI = = S o+
_ Enjoy Folk ’ _
10 YES 15 6 23 5 18" 3
NO 9 3 11 4 14, 4 2
Enjoy Rock s
' Ll YES 10, 5 17 7 17 1
NO 4 . 4 0 17 2 15 4
g
Enjoy Jazz : o
12 YES 4 1 5 1 9 1
' NO 20 8 29 8 ‘23 4
\
P
-

V4
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Appendix H ' 4

Frequency of Responses to the Positive End

of the Scale Valuable to Worthless According to Group

|
++ - Extremely Valuable
++ - Quite Valuable .

QUESTION ORIGINAL " ROCK - MUTE
++ ++ ++H 4 ++ +H
4 ~ -
AGE
2 - 18 - 27 3 4 2 5 . 3. 0
28 - 32 10 7 6 8 6 4
33+ 8 -2 10 7 ‘10 5

FILM in 6 Mo.

~

B 7 0 8 1 1 1
4 -1 =13 rolls 4 2 3 10 8 10
4 - 6 rolls 4 10 3 4 5 3
7+ rolls 8 0 3 4 2 2
. R
Interest in
Media Production
5 Very Interested ' 11 5 7 4 7 3
Interested 9 7 10 15 10 14
Not Interested 1 1 1 1 2 1
Produced Slide/Tape

6 YES 13 ' 6 7 6 1 3
NO 8 7 11 14 18 15

Play Musical

Instrument
8 _ YES - ‘ 2 3 2 7 8 5 .

NO 19 10 16 13 11 13

Enjoy Classical
9 YES 12 6 8 10 7 6
NO 9 7 10 10 11 12




\
QUESTION ORIGINAL ROCK , MUTE
+HH+ o+ +H+ H o +
Enjoy Folk
10 YES . 15 6 12 12 11 11
NO 6 7 6 8 7 7
Enjoy Rock
11 YES _ 1 8 6 14 7 9
NO 10 5 12 6" 1. 9
,. " Enjoy Jazz '
12 YES 3 2 2 3 5 5
- NO 18 11 16 17 13. 13
— ¢
{
t
. .
',I
! )
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\ : ‘Appendix I
Frequency of Responses to Positive End
of Scale Meaningful - Meaningless According to Group
+++ - Extremely Valuable '
++ - Quite Valuable
QUESTION ORIGINAL ) ROCK" MUTE
AGE \
2 18 - 27 ¥ 4 2 L4703 © 7 4
28 - 32 012 4 10 4 = 7 5
33+ 8 - 2 9 8 12 4
FILM in 6 Mo.
0 3 0 8 2 1 Q
4 .1 =3 rolls 5 0 5. 9 11 7
4 - 6 rolls -~ . 8 5 3 3 9 2
7+ rolls 8 0 5 1 3 1
; Interest in
Media Production )
5 Very Interested 13 3 10 0 8 2
Interested 3 ., 5 13 13 17 10
Not Interested 2 o} 0 2 1 1
Produced Slide/Tapen ‘
6 YES . 15 4 8 5 2 3
NO 9 4 15 10 24, 10
- Play Musical T
Instrument -
8 YES 3 1 2 7 10 6
NO ‘ - 21 7 21 8 16 7
Enjoy Classical .
: ) o .
9 - . YES 13 4 10 7 8 6
NO 11 4 13 8 17 7




-

%

QUESTION ORIGINAL ROCK MUTE
+H+ ++ ++H + ++ ++
3
Enjoy Folk
10 . YES 17 3 18 6 13* 8
NO 7 5 -5 9 12 5
—~ 4]
Enjoy Rock
11 YES 10 3 11 9 10 8
NO 14 5 12 6 15 5
Enjly Jazz .
12 YES 4 0 2 2 7 3
" NO 20 8 21 13 18 10
¢
[}
&

BN












