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ABSTRACT

As media theorists neglect the temporal aspects of the
effect of television and survey analysts probe this medium in
generalized fashion, a fundamental consequence of television is
overlooked--the effects of a specific program on particular segments
of society. Searching for a suitable program from which to explore
this problem, I selected Hockey Night in Canada, the twice-weekly
telecast of National Hockey League games which has persisted as the

top Canadian television program for more than twelve years.

My initial hypothesis was that the effect of Hockey Night
in Canada on the social and family lives of the white-collar workers
in any city (especially St. John's) varied directly with their degree
of interest in the program. The effects of the program influence
their interpersonal relationships to such a degree that they are

unaware of its total impact.

The Tack of sociological research in this area left me
with few guidelines on how to gather data bearing on my hypothesis.
The method of questionnaire survey was ultimately selected as the
most workable approach. The enduring problems of a new major
professional hockey league and a historic series between Canada
and Russia which may have affected viewers' response, I believe,

have been successfully controlled.
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The following chapters bear the result.

Having accomplished the study on a part-time basis while
maintaining regular employment as a Canadian Broadcasting Corporation
sports announcer, 1 would Tike to express my sincere thanks to Dr.
Robert Stebbins whose stimulating suggestions and criticisms have

greatly enhanced this thesis.

Eugene R. 0zon

St. John's, Newfoundland
April, 1973



Page

PREFACE . « v v v v v e v v e e v s N ii

LISTOF TABLES: & v v v v v v e e v e v et e e e e e e e vi

LIST OF ILLUSTRATIONS . . . . . ... ... e e e vii
Chapter

I, TELEVISION AND HOCKEY . . v v v v v v v v v e v v v 1

Research on the Effects of Media Sport. . . . . .. 2

Hockey Night in Canmada. . . . . . « . . . o v v .. 4

Spectator Attachment. . v v v v v v v v v e h b 9

Detrimental Effects of Hockey Television. .. . .. 11

The White-Collar Community. . . . . . . . .. . .. 14

II. RESEARCH METHODOLOGY. . . . . . . v v v v v v v v o 20

The Sample. + . . . . . 4

The Questionnaire . . . . v & v v o v v v v v .. 24

Method of Statistical Amalysis. . . ... ... .. 25

Historical Method . . . . . . . . . . ¢ v .o ... 25

ITI. HISTORY OF THE NATIONAL HOCKEY LEAGUE AND

HOCKEY NIGHT IN CANADA. . . . . . . . . ¢« . . .. 28

Hockey Night in Camada, . . . . .. .. ... ... 34

IV. THE IMPACT OF HOCKEY NIGHT IN CANADA. . . . ... .. 46

Interest in Hockey Night in Canada. . . . .. . .. 46

Interpersonal Relations and Hockey Night in Canada. 54

Symbolic Interaction and Hero Worship . . . . . .. 56

Television Hockey and Violence. . . . . .. .. .. 61

Harmony at Home and Office. . . . . ... ... .. 65

On Commercials. « v v« v s v v v o o v v v ww v v 10

Conclusions + v v v o v v s P /4

V. HOCKEY NIGHT IN CANADA IN PERSPECTIVE . . . ... .. 73

Summary of the Findings . . . . . . . . ... ... 75

The Future of Hockey Night in Canada, . .. . ... 78

Further Research. . . . . « . v v o v v v v v . 80

TABLE OF CONTENTS

v



APPENDIX I
APPENDIX I
REFERENCES

TABLE OF CONTENTS

The Questionnaire . . . « v v v v v v v v v v

I Lord Stanley Donatesa Cup. . . . . . ... ..

--------------------------



Table

7'

10.
1.

12.

13.

LIST OF TABLES

Preference for Televised Sports Among Avid

and Occasional Fans . . « v v v v v v v v v v v o s

Interest in Hockey Night in Canada by Day of Week . . .

Number Who Watch Television on Wednesday and

Saturday Nights Regardless of What is Available . . .

Interest in Hockey Night in Canada and Sons'
Hockey Involvement. . « « v v v v v ¢ ¢ v v v o

Associational Membership and Interest in

Hockey Night inCanada. . . . . . . . .. .. ...

Subjective View of Effect of Interest in Hockey

Night in Canada on Tendency to Join Associations. . .

Interpersonal Conditions Under Which Respondents

Preferred Watching Hockey Night in Canada . . . . .

Number Who Picture Self on Ice While Watching

Hockey Night inCanada. . . . . . . . . v v ¢« o«
Attitudes Toward Fighting on Hockey Night in Canada . .
Wife Conflict Over Hockey Night in Canada . . . . . .

Conflict Over Viewing Hockey Night in Canada by

Number of Television Sets inHome . . . . . . . ..

Time Spent Talking About Hockey Night in Canada

At Office . . .o v v v v i i s

Commercials and Interest in Hockey Night in Canada. . .

vi

Page

49

50

51

54

54

55

56
62
65

66

68
n



LIST OF ILLUSTRATIONS

Figure Page
1. Relative Interest in Television Sport . . . .. . ... 47
2. Relative Interest in Hockey Night in Canada . . . .. . 49

3. Respondents' Attitude Towards Fights and Rough
Play in Televised National Hockey League Games. . . . 63

vii



CHAPTER I
TELEVISION AND HOCKEY

Play--adorns life, amplifies it and is to that extent

a necessity both for the individual as a Tife function

and for society, by reason of the meaning it contains,

its significance, its expressive value, its spiritual

and social associations, in short, as a culture function

(Huizinga, 1964:9).

This passage expresses the motive behind play in concise

fashion and pertains to any world region. But the explanation of

play, to Canadians as a whole, is, "He shoots--he scores."

Skeptics argue there are many other sports supporting
Canada's culture base besides hockey. Regardless of these other
sports, hockey and its impact has an overwhelming influence on
Canadian society and this influence has been nurtured by television.
That is what this study concerns: how "Hockey Night in Canada"
(HNIC), the twice weekly telecast of National Hockey League (NHL)
games, affects the 1ives of married, male, white-collar workers in

St. John's, Newfoundland, Canada.

Originally, it was my intention to attempt an assessment
of attitudes towards HNIC for the entire Province of Newfoundland
and Labrador. A quick evaluation of financial resources forced me

to confine my sphere of operation to the St. John's area. The



question to be answered and eventual hypothesis became apparent.

St. Jdohn's is devoid of major industry. Besides its roles as
educational, political, and medical centre of the Province, it
functions as the distribution point of commercial goods and services.
Thus, it consists, in the main, of white-collar workers. And
preliminary observation suggests that where interest in HNIC is

high, home and office 1ife among them is significantly affected.

My goal was set--my task before me. But I soon
discovered that only a surface knowledge of the effects of the

mass media on modern 1ife exists.

Research on the Effects of Media Sport

One of the most difficult problems in studying an area
such as media sport is finding current Titerature. Each year
changes in sports organizations and players' co-operatives or unions,
combined with technological change, influence the coverage of sport
by the media. This possibly leads to a concomitant change in the
behavior of the viewer. But there is so Tittle scientific information
about this field that, for the most part, one may only speculate about

these effects.

It had been my intention throughout the research to
rely, to some extent, on the handful of studies by social scientists

in the United States concerning the effects of televised American



football (e.g., Johnson, 1971; Toyama, 1971; Boyle, 1970; Cantor-
Werthman, 1968). But careful scrutiny of the available material
indicates that a different type of sport relationship exists between
the American football fan and television, and the Canadian hockey fan
and te]evision.] Confounding the comparison is the twice weekly
availability of television hockey in Canada as opposed to the almost
continual weekend availability of television football in the United

States. Thus comparisons are drawn here with considerable care.

The neglect of sport and its communicative effect was one
of the themes of the Third International Symposium on the Sociology
of Sport held at the University of Waterloo in 1971. The thought

was expressed openly by P. C. McIntosh of Great Britain:

Sport is socially valued behavior, it reflects and perhaps
reinforces class structure, it does not compensate for
deprivation on other spheres of life but seems to reinforce
it, sport affects marital status and non-competitive sport
appears to be more important functionally as far as
participation is concerned, than competitive sport. The
function of sport for the non-participant through the agency
of the mass media has yet to be studied (McIntosh, 1971).

McIntosh's comments on the participant in sport appear to be applicable

to the non-participant spectator as well.

]There are two major differences. The American football
spectator is affected generally in daytime hours on weekends while
the Canadian hockey spectator is affected at night only on Wednesday
and Saturday. As well, the studies originating in the United States
have dealt with some isolated aspect of media response rather than
on overall impact.



Hockey Night in Canada

The hypothesis that sport has important social value even
for the non-participant helps explain the perennially high viewer rating
of HNIC. Hockey Night in Canada has enjoyed the number one position
in Canadian television ratings for twelve years. Only this year did
it drop below that level. A new professional league along with a
confrontation, for the first time, between Canadian professionals
and Russian players, have been cited as the major reasons for the
drop in ratings. Although NHL Vice-President, Don Ruck, says he feels
it is a case of vieﬁérs just trying to "catch their breath" from the
Canada-Russia hockey series. He expects the close race at the top
of the NHL's eastern division to catch the viewers' interest as the
playoffs approach, once again pushing the HNIC ratings to the top

of the Hst.2

The close relationship between Canadians and hockey has
not been spontaneous, nor did it come about solely because of television.
It is due, for the most part, to a .ersistent effort by influential
sports-minded people to maintain at least weekly coverage of the NHL
games from the early days of radio, through the introduction of

television, to the present day. With each refinement of the medium

2Vice-Pr‘esident Ruck made this statement publicly on
December 15, 1972, after official disclosure that, up to that point
in time, HNIC had dropped to seventh place in Canadian ratings for
the first time.



of television, that is, instant playbacks, more cameras, color, and the
like, interest has grown accordingly. Advances in electronics have
facilitated integration of Canadian culture through the national sport

of hockey.3

Much has been said about the transfer of values through
communicative methods in many areas {(McLuhan, 1957a), The same
principles apply to HNIC. Television has communicated the professional
hockey player's way of 1ife, method of play, and outlook on society,
which is being emulated by children and adults from coast to coast.
Amateur hockey organizers in Canada support the argument that pro-
fessional characteristics dominate the amateur movement, and that
HNIC has been the sole contributing facfﬂ?.4 As Marshall McLuhan
(1968b:330) puts it: "TV is above all a medium that demands a

creatively participant response.”

Hockey Night in Canada, in Newfoundland as well as in
many northern communities in Canada, probably has a greater influence
on the Tives of the inhabitants of these areas than on the lives of

those in other parts of the country. Take, for example, any Canadian

3ActuaHy lacrosse is Canada's official national sport.

4Former NHL player and coach, Howie Meeker, now an HNIC
analyst who also supervises minor hockey in St. John's and instructs
at several Canadian hockey schools, says an increasing amount of
professionalism is being demonstrated by young hockey players at all
levels. He feels HNIC has been the prime source of these professional
traits,



community in the high density population line between Halifax and
Vancouver. Their television viewing habits are much more selective,
because of their proximity to American television stations and cable
television. These two media, American television and cable, are
unavailable to Newfoundlanders which forces them to choose between
two networks--the Canadian Broadcasting Corporation (CBC) or the

CTV television network (CTV).5 This means that on Wednesday night,
if a viewer is uninterested in the fare on CBC, then, of necessity,
if he wishes to watch television, he must watch HNIC on CTV. The
reverse holds on Saturday night. Thus, selection is narrowed to

two alternatives, aiding the viewer's attachment to the offering

of either channel. Attachment is further strengthened when he has
played or had the desire to play a sport (Teevan, 1971), in this

case hockey.
Woh1 (1971) observes:

It is stressed that thanks to the specific values of sport
as an integrating factor, the growing involvement in sport
constitutes a very essential factor in the shaping of a
whole variety of social ties and patterns of human co-operation
which in turn begin to function outside the sports movement

. various attitudes and patterns of co-operation find
their way into the sports movement which have taken shape
outside the sports circles.

5It would be more significant if there were no selection--just
one channel of television--which was the case in most Newfoundland
centres from 1955 to 1964.



Sport socializes, including televised sport. At the same time,
interest in a particular sport or in simply watching television

attracts one to programs about that sport.

McLuhan (1968b:322) notes that there is an increasing
interest in televised hockey, football, and basketball, while there

is a diminishing interest in televised baseball.

The characteristic mode of the baseball game is that it
features one-thing-at-a-time. It is a lineal expansive game
which, 1ike golf, is perfectly adapted to the outlook of an
individualist and inner-directed society. Timing and waiting
are the essence, with the entire field in suspense waiting
upon the performance of a single player. By contrast, football,
basketball and ice hockey are games in which many events occur
simultaneously with the entire team involved at the same time.
With the advent of TV, such isolation of the individual
performance as occurs in baseball became unacceptable,
Interest in baseball declined . . . baseball belonged to

the age of the first onset of the hot press and the movie
medium,

Although McLuhan wrote from the standpoint of the American viewer,

the same can be said for most Canadians.6

One of the most authoritative people on matters relating
to the NHL, as well as the development of the league throughout the

years, including the broadcasts of games from radio to television,

6During the past two years, McLuhan's argument may have
lost some of its validity. The expansion of the NHL combined with
increased funds poured into major league baseball has made it more
attractive for the television fan, along with the fact Canada now
has a team in major league baseball, the Montreal Expos. At least,
it is reviving the interest for Canadian television baseball fans.



is Clarence Campbell, President of the league since ]946.7 He has
b2en the controlling factor in the NHL's growth since that time.

He states (Personal Interview, 1971) that he must not only serve

as Director of Operations for the league, but he must also be
constantly aware of the effect of the game on society. This means
constant analysis of the publicity given the NHL. HNIC is the NHL's
strongest agent of influence, according to Campbell and, as such,

is monitored closely by him. When asked if he thought HNIC served

a worthwhile purpose in today's Canadian society, Mr. Campbell

answered:

We are getting an ever-increasing amount of leisure time
in our society. I do not know if sitting in a leisure
chair watching television is the best form of employment
for our leisure time, I don't suggest that. But the fact
remains that people do desire to be entertained and I
think its (Hockey Night in Canada) a wholesome type of
entertainment for them to have and, consequently, it has
enormously modified the habits of 1ife, the 1ife style

of millions of people. For instance, to plan a social
function in British Columbia before 9:00 p.m. on Wednesdays
and Saturdays is useless if it is to be effective. Con-
versely, to plan anything after 9:30 p.m. on the same
nights in Newfoundland has the same effect.8 In my
opinion, Hockey Night in Canada affects the habits,

7For the first time since his Presidency in 1946, Mr.
Campbell, on January 30, 1973, missed attending the annual all-star
game in person. He was at home recuperating from a gallbladder
operation,

8Hockey Night in Canada was seen from 6:30 p.m. to 9:00
p.m. in British Columbia up to 1970, when Vancouver obtained their own
NHL team, and now telecasts their games at §:00 p.m. Tocal time. For
Newfoundland, the games still begin at 9:30 p.m. Newfoundland time
which is 8:00 p.m. for Eastern Standard Time zones, and the remainder
of the country according to their particular time zone.



especially the entertainment habits of family units,
more than any other thing that happens on a regular
basis. It's true and it makes no difference what pro-
fessional oriented entertainment is opposing it.

Spectator Attachment

Hockey is unquestionably Canada's most popular sport.
As a result, hockey has generated an extremely intense spectator
attachment to both players and teams in spite of some apparent
deterrent which I will explain. There are only three Canadian teams
in the NHL: Toronto, Montreal, and Vancouver. And, although fans
across Canada can establish team attachments through representation
of players coming from their section of the country, the only real
regional stimulus to team favoritism is the traditional fight for
Canadian prominence between Toronto and Montreal. Vancouver, having
only joined the league in 1970, has, because of its location,

attracted a majority of British Columbia followers.

Attendance at an NHL game is virtually impossible for
the vast majority of Canadians. The perceived good fortune of the
season ticket holding "establishment" in Toronto, Montreal, and
Vancouver, is a good example of unattainable values for the mass
of Canada--especially the hockey fan. Most fans would consider the

chance to attend a game as unquestionably a major treat. The chance

ng. Campbell was a lawyer by trade before becoming
President of the NHL in 1946. At present, he is President of the
Canadian Rhodes Scholar Association,
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to look inside the arenas where these teams play, even when empty,

is apparently another treat to fans who happen to be in the cities on
holidays. Because of a scarcity of tickets, nearly all Canadians find
themselves totally dependent on the media for 1ive coverage of their
national sport. Television is the principal medium. Added to this

is the fact that only Toronto and Montreal are featured on a regular
basis east of the Rocky Mountains and Vancouver in British Columbia.
Television hockey fans must be content with this sé1ection of

Canadian teams.]0

From this view, it is readily seen that spectator pro-
fessional hockey exists for Canadians mainly as a television sport,
usually with a Canadian team featured. While the great majority of
Canadians are intensely attached to hockey, “only about one-fifth
of one percent (0.2%) of all Canadians ever get to see an NHL regular

season game in person” (Canadian Facts Co. Ltd., 1967:58).

One important characteristic of the television sports
fan is his desire to view one sport while rejecting others. As I
explained earlier, there is reaction to television sports--some good
and some bad--but there is reaction. Though I had neither the time

nor the finances to explore such an idea, it appears safe in saying

]ODuring the regular schedule, games between other teams
in the NHL are shown on HNIC only at rare times--usually when all
three Canadian teams are playing outside their cities in an incon-
venient time zone. Of necessity, games between two American teams
are seen in Canada during playoffs.
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that the sports television spectator orients himself to one sport
and concentrates his energies in seeing that sport on a regular
basis. When that sport happens to be the dominant interest in his
community, then his role as spectator is encouraged. That is why
football is idolized as the "super spectator" (Johnson, 1970) sport
in the United States, while hockey is so idolized in Canada. In

St. John's, it is easy to see why, with fewer television attractions,

the fan of television hockey can grow still more avid.

Detrimental Effects of Hockey Television

Ownership of a television set in the family is taken for
granted today. One really never stops to consider that a television
set may be the instrument by which one loses contact with, or even
alienates, one's family. There are different means by which this
can be accomplished. A steady diet -of television viewing has the
effect of constantly bringing the outside world into the home. Mass
consumption of the outside world, by means of the television set,
seems, in some cases, to create a mass individual. This effect
appears to be accentuated when televised sport is consumed. In
fact, there may be cases where the establishment of a super spectator
at home threatens to dissolve the family under the guise of fostering
family life. For what dominates in the home, thanks to television,
is the outside world, and this outside world is so dominant that

the realities and functions of the family become secondary. As
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Gunther Anders (1957:363) puts it:

Radie and television have transformed the home into a negative
family table; and the family into a minature audience . . .
for the fact that the events of the day--the events themselves,
not reports of events--that football matches, church services,
atomic explosions, visit us at home; that mountain comes to
the prophet, the world to man, that fact, next to the pro-
duction of hermits and the transformation of the family into

a miniature audience, is the revolutionary change brought
about by radio and television.

Immediately, questions arise. Does this hypothesis hold
for the television sports fan in the same way it holds for the general
television fan? Is the sports fan affected as much? Maybe there are
cliques. Perhaps only certain types of individuals are affected, and
they, in turn, transform their families in their attempt to fulfil
their desire for television sports. An exhaustive study by William
0. Johnson (1970:87) on the effect of television on the football fan
in the United States clearly indicates there is a form of super being
who has been produced solely for the purpose of maintaining d vigil

over football. Johnson calls him the super spectator.

The Super Spectator is upon us and it is stupefying to behold.
Consider the major land mass of the North American continent
on a Sunday afternoon, say January 12, 1969. From sea to
shining sea on that afternoon, 60 miTlion citizens arrange
themselves hefore television screens. In darkened parlors
.+ . the country sat and the multitude was as one, oblivious
to the afternoon beyond. No butterfly, no snowflake, no
street fight or car wreckage at the corner would vie for
attention. No this was Super Sunday for Super Spectator,

the Jets versus the Colts in Miami; the 60 million were
bathed as one in the moon-glow of black and white cathode
tubes or the ghostly green-peach of Tiving color. They
gazed, as one, entranced by the miniature facsimile of the
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game on their screens. For them the Super Bowl was played
by electric Lilliputians.

It would be inaccurate to say the same thing occurs to
the Canadian television hockey fan. But there are similarities.
Some fans sustain their interest throughout the winter months until
springtise. There, despite other obligations, they sit transfixed
in front of the television, watching the conclusion of the NHL
Stanley Cup playoffs. They also can be classified as a form of

super spectator,

Whether super spectator or fanatic, the individual who
maintains a solid interest in viewing one sport or many is considered

a high consumer of sport.

The high consumer of sport has been watching professional
football on television for eight years and more or Tess
spends five or more hours per week viewing television sport.
He reads about football on the high school, college and
professional Tevel daily in the newspapers when the sport

is in season, although he is primarily interested in football
(Toyama, 1971).

Again, a similar result seems to befall the viewer of hockey in

Canada, as my data on the white-collar workers in St. John's demonstrate.

Before leaving the subject of sports spectator, let me
relate an extreme example of super spectator. As mentioned earlier,
the Vancouver Canucks received their NHL franchise in 1970 and began

thei: regular schedule the fall of that year. Consequently, in
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British Columbia, games emanating fiom the Pacific Coliseum in
Vancouver are telecast to the rest of that province rather than

the traditional Montreal or Toronto games.

On December 12, 1970, the father of an NHL player was
shot and killed after he forced his way into a television station
in Prince George, because it was not carrying the Toronto Maple
Leafs game in which he son was playing. Here is the Canadian
Press story which appeared in a St. John's daily newspaper (The

Evening Telegram, 1970a):

Roy Edward Spencer, 53, of Fort St. James, B.C., was killed
by a Mountie as he left Station CKPG. Police said he shot

an RCMP Constable in the foot before he was shot himself.
Spencer, the father of Brian Spencer of the Toronto Maple
Leafs, had driven for two hours from Fort St. James to
complain that the station was carrying an NHL game between

the Vancouver Canucks and Oakland rather than between Toronto
and Chicago. O0fficial accounts of the bazarre course of events
resulted from Spencer's complaints that he was being denied a
chance to see his 21-year-old son play in a National Hockey
League contest being shown to most of Eastern Canada. At the
time of Spencer's appearance at the station, it was carrying
the NHL's Vancouver-Oakland game while the rest of the country
saw the Toronto-Chicago game which featured a between periods
interview with his son.

The White-Collar Community

Early in my project I realized that the white-collar
workers in St. John's possess boundaries as a group that facilitate
data gathering. That is, these white-collar workers are not only a

researchable group, but also a group with the characteristics of a
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community and a rather homogeneous community at that.

I define white-collar workers as that group of individuals
who, by nature of their function in the bureaucratic structure, per-
form their role in a non-manual manner. White-collar workers between

twenty and forty-five years of age were the focus of study.

Roland L. Warren (1963:9) defines community as "that
combination of social units and systems which perform the major
social functions having locality relevance." In defining any
community, one must consider the characteristic ingredients that
comprise a community (Matthews, 1971). There must be: (a) people;
(b) interaction; (c) culture; (d) territoriality; and (e) con-
sciousness of kind or sense of belonging. How do these ingredients

fit the concept of white-collar worker as community?

The system of interaction among themselves is fostered
by the roles they play within their organizations. Interaction varies
in frequency and content depending on the type of organization they
are a part of and the nature and level of contact there. The inter-
action may be one of importance to the organization. Or it may be
an extension of family and community connections; for example,
discussing last night's party or hockey game. But this interaction
exists as a foundation of their community. Warren (1963:46) has
noted that if community is viewed as a social system, then it is

"based on the idea of structured interaction between two or more
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units. In sociology, these units may be persons or groups of one

type or another."

It is easy of see how the values of the white-collar
workers 1 speak of contribute to our culture., They include common
activities, such as office bowling Teagues, swim parties, Christmas
parties, and the 1ike. Their patterns of buying appear to be
similar. They hold similar values. They not only develop an
office culture, but they also carry it over to their suburbia.

In other words, they talk shop at home bringing office concerns

into family 1ives.

Even though these white-collar workers talk of the

"rat-race", they have no great sense of plight; they appear content
with their lot. One growing factor in the maintenance of a culture
among white-collar workers is their increasing attachment to
national labour unions. Their feeling of togetherness seems to
be enhanced when they become members. In fact, the untapped
white-collar labour force is openly the target of Canadian unions
today. At the meeting of the Canadian Labour Congress in Ottawa,
May, 1972, one resolution passed in the organizational sections
of the Congress states:

There are two and one-half million eligible workers in

Canada who are not members of & union. The Congress is

going to start an extensive drive to recruit white-collar

workers. New organizational techniques will be found and
additional funds will be allotted to this undertaking.
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Togetherness is aided by meetings held outside office hours, where
their union mandate helps guide their actions rather than company

rules alone.

In discussing white-collar workers and community, there
are many ways of establishing locality. If we think of white-collar
workers in the same office, that community of people definitely has
a specific location. Expanding it to include the same building,
the Tocation is still quite definitive. Even when speaking of a
St. John's community of white-collar workers, there are recognizable
boundaries. So, Warren's (1963) reference to locality as "the
organization of social activities to afford people daily local
access to those broad areas of activities which are necessary in
day to day 1iving" is obviously appiicable to the white-collar

workers of St. John‘s and their collective interest in HNIC.

When speaking of a sense of belonging or consciousness
of kind for the white-collar worker, a subjective viewpoint concerning
each person's involvement is the focus of attention. When does a
person really feel he belongs to any community? The answer to this

ques